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BUT  MUM  KNOWS  NURSERY  IS  BEST. 

The  fact  is,  whether  a  mother  chooses  to  breastfeed  or  bottlefeed,  there's  a  product  in  the  Nursery  range  to  help  her. 
From  breast  pumps  and  nipple  shields  to  the  new  shaped  feeder  and  teat.  (The  next  best  thing  to  breastfeeding). 
There's  never  been  a  better  time  to  stock  Nursery.  Whole  page  consumer  advertisements  are  putting  mums  in  the  picture. 
So  when  they  come  to  choose,  naturally  they'll  choose  what's  best  for  them     ^^^.j^  y] 

Giving  mother  and  baby  the  best  of  both  worlds. 

For  further  details  contact  Customer  Services,  Lewis  Woolf  Griptight  Limited,  144  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE  Telephone.  021-414  1122. 
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t  would  a  cheeky  monkey  like  to  eat  most 


You  won't  slip  up  on  our  new  Banana  Rusks. 
That's  because  they're  full  of  all  the  taste  and  goodness 


r  Rusks 


And,  to  prove  we're  not  trying  to  make  a  monkey  out  c 
you,  we're  spending  £2  million  this  year  advertising  our  rang 


of  real  bananas.  Which  is  definitely  going  to  make  them  the    ^X^^^^^aF  ^°  wnv  don't  vou  order  your  Farley's  Banana  Rusks  nov 


pick  of  the  bunch  with  both  babies  and  mothers. 


and  you'll  find  money  really  does  grow  on  trees. 
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COMMENT 


If  the  telephone  calls  to  the  National  Pharmaceutical 
Association  and  even  to  C&D's  offices  are  anything  to 
go  by,  the  chain  by  which  Milupa  hoped  to  spread  news 
of  their  limited  withdrawal  of  seven  packs  of  babymilk  and 
baby  breakfasts  had  a  few  missing  links. 

On  Tuesday,  four  days  after  the  company  issued  its  first 
warning,  some  independent  pharmacists  were  still  awaiting 
official  notification.  But,  prompted  by  "poison  warning" 
stories  in  the  national  media,  worried  parents  were  soon 
questioning  pharmacists  about  product  safety. 

What  has  to  be  said  immediately  is  that  the  company  has 
obviously  acted  quickly  and  responsibly.  Milupa' s  action 
followed  the  positive  finding  of  salmonella  in  just  one  450g 
pack  of  Milumil  produced  in  its  French  factory  during 
routine  quality  control  testing.  As  the  DHSS  points  out, 
with  no  evidence  of  any  obvious  danger  to  babies  in  Britain, 
it  felt  no  need  to  instigate  a  full  recall  procedure,  but  simply 
alerted  environmental  health  officers  to  Milupa's  action, 
and  informed  the  Press  agencies. 

But  the  feeding  of  babies  is  such  a  sensitive  subject;  the 
difficulty  Farley 's  had  in  getting  back  into  the  market  after 


the  Ostermilk  problem  two  and  a  half  years  ago  proves  that. 
So  it  should  have  been  possible  to  forsee  the  degree  of 
public  concern,  and  to  predict  where  much  of  that  concern 
would  have  been  directed  —  to  local  pharmacies,  where 
mums  buy  the  lion's  share  of  baby  milks.  How  sad  then  that 
some  pharmacists,  who  missed  the  Press  reports,  had  no 
answers  to  give  worried  customers. 

Milupa  no  doubt  informed  as  many  of  their  stockists  as 
possible.  Some  pharmacists  also  got  calls  from 
environmental  health  officers.  But  these  systems  broke 
down  in  some  areas.  What  was  needed  was  a  clear  Press 
statement,  if  not  from  the  Department  then  from  the 
company,  of  the  situation,  the  likelihood  of  harm,  and  its 
action.  The  DHSS's  own  alerting  system  through  EHO's 
also  appears  to  need  examining. 

And  might  it  not  have  been  an  idea  that,  in  this  most 
sensitive  of  areas,  and  despite  the  limited  nature  of  the 
recall,  that  pharmacists'  own  efficient  local  early  warning 
systems  might  have  been  used,  if  only  so  that  all 
pharmacists  at  the  real  sharp  end  were  able  to  correctly 
advise  the  public? 
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NEWS 


wis  resigns  as  API 
chairman  and  sells  up 


Brian  Lewis  has  resigned  as 
chairman  of  the  Association  of 
Pharmaceutical  Importers  and 
sold  his  import  company  to  an 
undisclosed  buyer  for  a 
"substantial  sum". 

Mr  Lewis  became  chairman  of 
the  API  in  1985.  Explaining  his 
decision  to  pull  out  of  importing 
altogether  (he  is  maintaining  his 
retail  pharmacy  business)  he  told 
C&D:  "I  was  finding  it  difficult  in 
my  own  mind  to  be  heading  an 
organisation  that  was  taking  legal 
action  against  my  own 
professional  body.  I  could  not 
come  to  terms  with  that." 


Mr  Chad  Somerville  of 
Eurochem  has  stepped  in  as  acting 
chairman.  He  said  he  has  not  the 
time  to  take  the  role  on 
permanently  and  is  approaching 
two  possible  successors. 
Meanwhile  the  API  is  pressing 
ahead  with  its  legal  action  against 
the  Pharmaceutical  Society  and 
the  Department  of  Health  in  the 
European  Court. 

Mr  Somerville  also  confirmed 
that  the  API's  solicitors  have 
written  to  the  Pharmaceutical 
General  Council  in  Scotland 
following  publication  of  a 
contractors'  newsletter  in  May 


which  advised  against  the  use  of 
Pis.  The  API  says  such  a 
statement  is  contrary  to  Article  85 
of  the  Treaty  of  Rome  and  are 
seeking  a  retraction. 

Mr  Lewis  was  not  prepared  to 
disclose  the  purchaser  of  his 
company,  other  than  to  say  that  it 
was  another  major  UK  importer 
who  would  continue  to  run  B.R. 
Lewis  Chemists  under  its  existing 
name.  This  week  the  Doncaster 
Group,  which  includes  importers 
Whitworth  Pharmaceuticals, 
would  not  comment  on 
suggestions  that  they  were  the 
mystery  buyer. 


DHA  interest  in  home  supply 
brings  warning  from  Liverpool 


Pharmacists  in  the  North  West 
are  becoming  increasingly 
concerned  about  the  interest 
being  shown  by  some  district 
health  authorities  in  supplying 
goods  to  residential  homes. 

Liverpool  LPC  secretary 
Jeremy  Clitherow  told  C&D  that 
regional  supplies  boards,  under 
their  new  duty  of  profit 
generation,  would  now  be  actively 
touting  for  business.  "I  have  had 
reports  from  one  of  my  LPC 
members  that  the  district  health 
authority  has  actively  approached 


nursing  homes  with  the  idea  of 
supplying  them  with  bulk 
products,  particularly  dressings  in 
the  first  instance. 

"What  really  worries  me  is 
that  while  DH  As  cannot  dispense 
FPlOs  because  they  are  not  FPS 
contractors,  there  is  no  reason 
why  they  shouldn't  attempt  to 
supply  private  nursing  homes  with 
private  prescriptions. ' ' 

He  points  out  that  there  are 
12,000  nursing  homes  throughout 
the  UK.  "Most  are  using  NHS 
prescriptions  admittedly,  but,  for 


products  like  Incopads,  they  will 
be  looking  at  any  mechanism  for 
getting  the  lowest  price  to 
maintain  their  bottom  line,"  he 
says. 

"This  is  a  very  real  threat," 
Mr  Clitherow  adds.  "What  we 
must  do  is  use  this  to  get  our 
colleagues  to  start  practising 
Nuffield  and  provide  real  services 
to  these  homes.  This 
Government  won't  pay  for 
promises  for  the  future.  We 
should  start  providing  the  services 
and  negotiate  for  payment  later. ' ' 


n 


T-TTTTrnnvfi 

Ij  \  Jx-J  1.J  lbm>  «•» 


'Just  one  moment  Mr  Astill . . ." 


Profits  hit 
by  slow 
licensing 

Delays  in  processing  proprietary 
medicine  licence  applications 
mean  that  companies  often  fail  to 
make  a  return  on  investment  for 
up  to  two  years. '  'This  is  in  urgent 
need  of  correction" ,  says  Dr  Ken 
Henderson,  president  of  the !  I 
Proprietary  Association  of  Great  J 
Britain. 

PAGB  has  drawn  the  DHSS's  ( \ 
attention  to  the  knock-on  effects  i  j 
in  export  markets,  where  the  j  jl 
possession  of  a  UK  product  J 
licence  is  frequently  the  passport  j 
to  acceptance  by  an  overseas  I 
health  registration  authority,  Dr  III 
Henderson  told  guests  at  theljl 
PAGB  annual  dinner  last  week,  j  j 
"To  its  credit,  the  DHSS  last  year  ] 
commissioned  a  study  aimed  at  I 
putting  its  own  house  in  order  and,  i  J 
as  a  result,  a  reorganisation  of  the;  j 
Medicines  Division  is  in  thejjl 
offing." 

It  is  also  proposed  that  the*  I 
new  Medicines  Division  should  be)  II 
run  on  self-funding  lines,  I 
continued  Dr  Henderson.  "There!  I 
are  no  prizes  for  guessing  who  will;  I 
be  picking  up  the  costs .  j  jl 
Nevertheless,  such  a  move  will  be  I  j 
beneficial  if  accompanied  by  a  I 
radical  improvement  in  document!  I 
handling  efficiency.  It  is,  however,  I 
very  important  to  ensure  that  we  I 
don't  finish  up  paying  more  for  an!  I 
essentially  unimproved  system."  j 

With  1992  just  around  the  j 
corner,  there  was  only  one  chance)  j 
to  get  such  a  profound  reorgan-  I 
isation  right  before  the  single  j 
market  arrives.  "To  enable  UKIij 
manufacturers  to  thrive,  the;  I 
reorganised  directorate  needs  to)  I 
be  highly  regarded  and  able  to]  jl 
process  licences  with  the  I II 
minimum  of  delay,"  Drj  I 
Henderson  said. 


Quinalbarb 
reminder 

Pharmacists  are  reminded  that, 
from  July  13,  quinalbarbitone 
(Seconal,  Tuinal)  will  be; 
transferred  from  Schedule  3  to 
Schedule  2  of  the  Misuse  of  Drugs 
Regulations. 

This  means  that  records  of 
receipt  and  supply  of 
quinalbarbitone  must  be  kept  in 
the  CD  register,  and  the 
destruction  of  any  unwanted 
doses  should  only  be  made  under 
the  supervision  of  an  '  'authorised 
person".  Quinalbarbitone  will 
continue  to  be  exempt  from  safe  , 
custody  requirements. 
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Essex  'rurality'  in  disarm 


Over  50  appeals  against  rurality 
decisions  by  Essex  FPC's 
dispensing  subcommittee  are 
threatening  to  swamp  the  Rural 
Dispensing  Committee. 

And  as  a  consequence  the 
FPC  has  suspended  the  activities 
of  the  pharmacy  practice 
subcommittee  until  the  situation  is 
resolved,  meaning  any 
applications  to  open  or  relocate 
pharmacies  in  the  county  are 
unable  to  proceed. 

This  bizarre  situation  is  the 


result  of  a  decision  by  the  local 
pharmaceutical  and  medical 
committees  to  determine  which 
are  the  rural  and  urban  areas 
throughout  the  county. 

Although  the  review  initially 
proceeded  in  an  amicable  manner, 
the  LMC  has  taken  universal 
exception  to  the  DSC's  decisions, 
according  to  LPC  secretary  Miall 
James.  There  have  been  55 
appeals  lodged  so  far  by  both 
sides. 

The  LPC  was  satisfied  with 


the  way  the  DSC  handled  the 
review,  but  there  were  a  number 
of  areas  that  needed  further 
examination.  "The  definition  of 
non-rurality  had  been  far  too 
tight,"  said  Mr  James. 

The  RDC  has  asked  for  a 
meeting  with  both  the  LMC  and 
the  LPC  to  take  place  in  early 
August,  when  Mr  James  says  it  is 
likely  that  "a  few  heads  will  be 
knocked  together".  The  LPC  is 
meeting  in  a  fortnight  when  the 
matter  is  high  on  the  agenda. 


IQ  spelt  out 

Following  a  complaint  upheld  by 
the  Advertising  Standards 
Authority  recently,  Larkhall 
Laboratories  have  agreed  to 
include  the  words  "Ideal  Quota" 
on  packs  of  Tandem  IQ  to  make  it 
clear  what  IQ  stands  for. 

New  packs  are  now  being 
printed,  says  the  company,  and 
should  be  filtering  through 
wholesalers  shortly. 

Similar  complaints  about 
Seven  Sea's  Minadex  Boost  IQ 
are  still  being  investigated,  the 
ASA  told  C&D  on  Tuesday. 


Milupa  withdrawal 
news  slow  to  travel 


The  somewhat  uncoordinated 
withdrawal  of  seven  varieties  of 
Milupa  baby  milk  and  infant 
breakfasts  last  Friday  left  some 
independent  pharmacists 
desperately  short  of  information 
for  worried  parents. 

The  withdrawal,  as  a  pre- 
cautionary measure,  of  the  packs 
(see  below  right)  followed  the 
positive  finding  of  salmonella  in 
one  450g  pack  of  Milumil  during 
routine  quality  control  testing  at 
the  company's  factory  in  Colmar 
in  France. 

The  company  started  the 
withdrawal  on  Friday  afternoon 
with  telephone  calles  to  major 
customers  and  wholesalers  and 
continued  throughout  the 
weekend. 

The  Department  of  Health, 
which  was  in  discussions  with 
Milupa,  informed  environmental 
health  officers  on  Friday  and, 
while  not  issuing  a  formal 
statement,  informed  news 
agencies  and  was  available  for 
media  inquiries. 

However,  while  pharmacists 
in  some  areas  received 
information  as  the  story  broke  last 
Friday  or  Saturday  either  by 
telephone  from  Milupa,  contact 
with  a  rep  or  via  a  local  EHO,  it  is 
clear  that  by  Monday  many  were 
still  either  unaware  of  the  recall  or 
were  unsure  of  the  details. 

The  National  Pharmaceutical 
Association,  who  themselves  had 
to  approach  the  company  for 
information  on  the  situation,  say 
they  received  over  50  calls  on 
Monday  from  pharmacists 
requesting  information. 

Milupa  say  that  DHSS 
information  to  EHOs  was  rapid 
and  a  correct  statement  was 
issued.  However,  local  action  in 
some  cases  was  to  remove  all 
Milupa  stock  including  unaffected 
products  made  in  Germany.  The 
confusion  is  now  being  overcome 


with  more  detailed  information, 
the  company  says. 

The  DHSS  says  there  was  no 
need  for  a  full  recall  because  of  the 
nature  of  the  product  failure. 
"There  was  no  reported  case  of 
anyone  falling  ill  in  this  country; 
the  recall  was  a  purely 
precautionary  measure  and  it  was 
left  to  the  company  to  organise 
it,"  a  spokesman  said. 

Recall  details 

■  The  withdrawal  does  not  affect 
the  majority  of  Milupa 
products. 

■  Products  withdrawn  are 
marked  with  a  "best  before" 
date  up  to  and  including  July 
1989. 

■  All  were  produced  in  the 
Milupa  factory  in  France. 

■  They  are:  Milumil  and  Aptamil 
450g  and  900g  packs,  Family 
Packs  of  600g  7  Cereal 
Breakfast,  Oat  Breakfast 
Cereal  with  Apple,  and  Mixed 
Fruit  with  Cereal. 

■  Affected  product  should  not  be 
used  and  should  be  returned  to 
where  purchased,  and  a  refund 
or  suitable  product 
replacement  will  be  given. 

■  Credit  will  be  given  on 
returned  stock.  Products 
made  in  Germany  are  not 
affected. 

■  Fresh  supplies  of  replacement 
products  —  Milumil  and 
Aptamil  —  will  be  in  shops  by 
the  end  of  the  week.  The 
range  of  Milupa  breakfasts  in 
standard  packs  remain 
available. 

■  Intensive  testing  of  all  batches 
by  Milupa  and  in  independent 
laboratories  showed  only  one 
positive  result  in  one  product. 

■  Tests  on  the  production  site 
have  proved  negative. 


FPCs  and  DHAs  to 
become  one  again? 


Family  practitioner  committees 
are  likely  to  be  merged  with 
district  health  authorities  as  a 
result  of  the  NHS  review  being 
conducted  by  the  Cabinet 
committee  presided  over  by  the 
Prime  Minister. 

Pointers  to  this  development 
emerged  at  Westminster  this 
week  as  the  40th  anniversary  of 
the  birth  of  the  NHS  was  marked 
by  a  full  scale  debate  in  the 
Commons. 

Assurances  by  the  Prime 
Minister  and  Mr  John  Moore, 
Social  Services  Secretary,  that 
the  Government  is  committed  to 
an  NHS  providing  good  quality 
health  care,  determined  by 
medical  need  and  not  ability  to 
pay,  failed  to  satisfy  Opposition 
critics. 

SDP  leader  Dr  David  Owen 
was  joined  by  Dr  Lewis  Moonie 


(Lab)  in  calling  for  the 
amalgamation  of  FPCs  and  DHAs. 
Dr  Owen  said:  '  'The  separation  of 
the  FPCs  from  the  budget  of  the 
DHAs  is  a  massive  mistake.  The 
two  must  be  brought  together. 

Dr  Moonie  contended:  "The 
only  reason  for  maintaining  a 
separate  parallel  tier  of 
management  must  be  if  we  can 
prove  that  it  is  a  more  effective 
way  of  organising  the  service,  and 
there  is  absolutely  no  evidence 
this  is  the  case." 

Mr  Tony  Newton,  the  Health 
Minister,  refused  to  anticipate  the 
outcome  of  the  review  — 
expected  to  be  announced  at  the 
Conservative  Party  Conference  in 
October.  He  said  the  review 
would  "build  on  a  great  deal  that 
has  already  been  achieved  or  set 
in  hand  by  the  Government  during 
the  past  eight  or  nine  years. ' ' 


Supervision:  82  pc  say 
'no'  to  RPSGB 


So  far  81.6  per  cent  of 
respondents  to  Ashwin  Tanna's 
personal  survey  on  the 
supervision  issue  have  voted  in 
favour  of  the  motion  passed  at  the 
Society's  AGM  which  favoured  a 
pharmacir*  check  at  the  script 
hand-out  s  age. 

That  motion  was:  "It  is  the 
opinion  of  this  meeting  that 
although  the  pharmacist,  at  his 
discretion,  need  not  be  directly 
involved  in  the  dispensing 
process,  he  must,  in  the  interests 
of  the  patient,  check  each  made- 
up  prescription  before  it  is 
delivered  to  the  patient,  with  or 
without  counselling  at  the 
pharmacist's  discretion." 

As  C&D  closed  for  Press  this 
week  votes  for  the  motion  were 
377,  against,  85.  C&D 
undersands  supervision  was  again 


on  the  agenda  at  this  week's 
Council  meeting  —  a  report  of  that 
meeting  will  appear  next  week 
together  with  an  update  on  the 
survey. 

Mr  Tanna's  survey  form  was 
published  in  C&D  June  25. 
Further  forms  can  be  obtained 
from  C&D  and  should  be  returned 
to  Mr  A.  Tanna,  c/o  C&D,  Benn 
Publications  Ltd,  Sovereign  Wav, 
Tonbndge,  Kent  TN9  1RW. 

Bone  density  of  women  in  the  early 
menopause  is  not  influenced  by 
current  dietary  intake  of  calcium, 
according  to  research  published  in 
this  week's  British  Medical 
Journal.  Dietary  intake  of  calcium 
did  not  affect  the  rate  of 
postmenopausal  bone  loss  in  54 
women  who  completed  12  months 
of  active  or  placebo  treatment. 
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aine  and  contact  lens  solutions  blacklisted 


As  expected,  the  Department  of 
Health  has  included  Upjohn's 
minoxidil  lotion  Regaine  in  a  list  of 
additions  to  the  NHS  blacklist 
(Schedule  3A,  Schedule  2A  in 
Scotland).  In  regulations  laid 
before  Parliament  last  Friday, 
over  60  brands  of  contact  lens 
cleaning  solutions  and  a  number  of 
specialist  foods  are  also  blacklisted 
from  August  1. 

The  NHS  (General  Medical 
and  Pharmaceutical  Services) 
Amendment  Regulations  1988  — 
in  Scotland  the  NHS  (General 
Medical  and  Pharmaceutical 
Services  and  Charges  for  Drugs) 
(Scotland)  Amendment 
Regulations  1988  —  which  include 
the  changes,  will  also  remove  11 
products  from  the  blacklist,  four  of 
which  —  Congesteze  paediatric 
syrup,  syrup  and  tablets,  and  Roc 
Total  Sunblock  Cream  (light  tan; 
deep  tan)  —  the  DHSS  says  are 
restored  to  NHS  availability. 

The  others  -  ■  Normacol 
Standard  granules  and  sugar  free 
formula  granules,  Q-Panol  tablets, 
and  Trufree  bread  mix,  pasta  mix, 
plain  flour  and  sweet  biscuit  mix  — 
the  DHSS  says  are  being  removed 
from  Schedule  3A  because  they 
are  no  longer  marketed. 

The  full  list  of  new  blacklisted 
products  is; 

10.10  Cleaning  and  Disinfecting 
Solution 

10.10  Rinsing  and  Neutralising 

Solution 
AMI  —  10  Rinsing  and  Storage 

Solution 

Amiclear  Contact  Lens  Cleanser 

Tablets 
Amidose  saline  solution  30ml 
Amin-Aid 

Barnes-ind  Cleaning  and  Soaking 

Solution 
Barnes-Hind  Intensive  Cleaner 
Barnes-Hind  No  4  Cleaner 
Barnes-Hind  Wetting  and  Soaking 

Solution 

Bausch  and  Lomb  Cleaning  Tablets 
Bausch  and  Lomb  Daily  Lens  Cleaner 
Bausch  and  Lomb  Saline  Solution 
BC  500  vitamin  sachets  effervescent 
Bergasol  Ultra  Protection  Tanning 
Lotion 

Biactol  anti-bacterial  face  wash 
Boots  baby  oil 

Boots  Soft  Lens  Comfort  Solution 
Boots  Soft  Lens  Soaking  Solution 
Boston  Lens  Soaking  Solution 
Boston  Lens  Wetting  and  Soaking 
Solution 

Carnation  Slender  Meal  Replacement 

(All  flavours) 
Clean  and  Soak 
Coda-Med  tablets 
Contactaclean  Cleaning  Solution 
Contactasoak  Disinfecting  and  Soaking 

Solution 
Contactasol  Wetting  Solution 
Elizabeth  Arden  Flawless  Finish 
Elizabeth  Arden  Sunblock  Cream 

factor  15 

Ener-G  gluten-free  and  soya-free 
macaroon  cookies 

Ener-G  gluten-free  and  yeast-free 
brown  rice  bread 

Ener-G  gluten-free  rice  peanut- 
butter  cookies 

Ener-G  gluten-free  rice  walnut 


cookies 

Ener-G  low-protein  and  gluten-free 

egg  replacer 
Falkamin 

Flexcare  Soft  Lens  Solution 
Flexsol  Solution 
GF  Brand  choclate  nut  cookies 
GF  Brand  fruit  bran  biscuits 
GF  Brand  ginger  cookies 
GF   Brand  gluten-free  coconut 
cookies 

GF  Brand  gluten-free  pastry  mix 
GF  Brand  muesli 
GF  Brand  muesli  fruit  biscuits 
Healtheries  rice  crispbread 
Hexidin  Solution 

Hydrocare  Boiling/Rinsing  Solution 
Hydrocare  Cleaning  and  Soaking 
Solution 

Hydrocare  Preserved  Saline  Solution 
Hydrocare  Protein  Remover  Tablets 
Hydroclean  Solution 
Hydron  Europe  Comfort  Soaking 

Solution 
Hydron  Europe  Solusal 
Hydron  Europe  Solution  Comfort 


The  National  Pharmaceutical 
Association  is  to  hold  an 
extraordinary  general  meeting  in 
the  Autumn  to  consider  providing 
a  category  of  "affiliate" 
membership,  chiefly  for 
pharmacies  owned  by  co- 
operative societies.  Such 
"affiliates"  would  be  able  to  use 
head  office  facilities  and  attend 
NPA  meetings,  but  would  have  no 
voting  rights. 

At  its  June  meeting,  the  NPA 
Board  decided  to  seek  a  change  to 
the  Articles  of  Association  after 
considering  the  present  links 
between  the  co-operative 
societies  and  the  NPA.  Although 
not  in  NPA  membership,  most  co- 
operative societies  which  own 
pharmacies  have  been  supporting 
the  NPA  advertising  campaign  by 
paying  the  levy  and  displaying  the 
point  of  sale  material.  Co- 
operative pharmacies  also 
approach  the  NPA  regularly  for 
advice  or  information  and  until 
now  this  could  not  be  provided 
because  such  pharmacies  were 
not  paying  a  subscription. 

Private  negotiations  have 
taken  place  over  several  months 
and  a  formula  had  been  agreed  by 
which  co-operative  society 
pharmacies  would  continue  to 
contribute  towards  the 
advertising  campaign  and  would 
be  able  to  pay  an  "affiliation 
subscription"  equal  to  that  paid  by 
other  NPA  members  but  not 


Hydrosoak  Disinfecting  and  Soaking 

Solution 
Hydrosol  Comfort  Solution 
Infa-Care  baby  bath 
Johnson  &  Johnson  baby  oil 
Johnson  &  Johnson  baby  powder 
Junior  Disprol  tablets 
Junior  Paraclear  tablets 
Kelsoak  2  Solution 
Kelvinol  2  Wetting  Solution 
Lactaid  Lactose  enzyme  for  milk  drops 
Lactaid  Lactose  enzyme  tablets 
Lactaid  Lactose  reduced  skimmed  and 

whole  milk  UHT 
LC65  Cleaning  Solution 
Lensept  Solution 
Lensine  5  All  in  One  Solution 
Lensplus  Sterile  Saline  Spray 
Lensnns  Solution 
Liquifilm  Wetting  Solution 
Listerine  antiseptic  mouthwash 
Listermint  mouthwash 
Marvel 
Maxisorb 

Mediclean  Soft  Lens  Solution 
Medisoak  Soft  Lens  Solution 


including  the  Chemists'  Defence 
Association  premium  —  co- 
operative pharmacies  have  their 
own  insurance  company. 

NPA  director  Tim  Astill 
reported  that  the  NPA's  Articles 
of  Association  do  not  at  present 
provide  for  "affiliation",  and  the 
Board  agreed  that  an  EGM  should 
be  held  in  the  Autumn.  It  was  not 
envisaged  that  such  a  category  of 
membership  would  be  likely  to 
attract  pharmacies  other  than 
those  owned  by  co-operative 
societies. 

It  was  emphasised  that 
members  would  not  be  permitted 
to  opt  out  of  contributing  to  the 
advertising  programme  which  the 
Board  felt  was  of  continuing 
importance  to  the  future  of 
community  pharmacy. 
Sex  of  LPC  nominees  Several  Board 
members  who  were  also 
members  of  local  pharmaceutical 
committees  reported  that  health 
ministers  had  declined  to  accept 
any  nominations  put  forward  by 
LPCs  for  membership  of  family 
practitioner  committees. 

In  at  least  two  instances ,  after 
a  long  delay,  the  DHSS  had 
confirmed  that  the  reason  for  their 
refusal  was  that  nominees  were 
male  rather  than  female.  On 
further  inquiry  it  appeared  that 
this  was  official  Government 
policy  included  in  a  circular  sent 
out  in  May. 

The  official  explanation  was 


Milupa  7  Cereal  Breakfast 

Milupa  Special  Formula  HN  25 

Minoxidil  lotion 

Mira  Flow  Soft  Lens  Solution 

Mira  Soak  Soft  Lens  Soaking  Solution  ,  J 

Mira  Sol  Soft  Lens  Solution 

Panadol  Junior  sachets 

Paraclear  tablets 

Paracodol  capsules 

Paxalgesic  tablets 

Phisoderm 

Piz  Buin  Childrens  Balm  SPF  8 

Piz  Buin  Creme  factor  6 

Piz  Buin  Creme  factor  8 

Piz  Buin  Lip  Protection  Stick  SPF  8 

Piz  Buin  SPF  6  Lotion 

Piz  Buin  SPF  8  Lotion 

Pliagel  Soft  Lens  Solution 

Preflex  Solution 

Prenatol  Anti  Stretch  Mark  Cream  1 1| 
Regaine 

Rite  Diet  diabetic  fruit  cake 
Rite  Diet  gluten-free  baking  powder  Nl 
Rite  Diet  gluten-free  crunchy  powder  j  I 
Rite  Diet  gluten-free  muesli  cookies  J 
Roc  Compact  Cleaner 


that,  as  a  majority  of  patients  are  I 
women,  it  is  essential  to  have  ill 
women  on  FPCs  and  presumably  I  ll 
other  health  authorities.  The  i  jl 
Board     were     firmly     and  i  I 
unanimously  of  the  opinion  that  1 1 
sex    discrimination    in  any 
circumstances  was  wrong,  that ! 
the  appointments  should  be  based 
on  ability  and  qualifications  rather  i 
than  sex,  and  that,  in  all  cases, 
LPCs  were  best  able  to  judge  the 
suitability  of  local  candidates .  I 

The  Secretary  of  State  will  be  |  I 
urged  to  withdraw  the  guidance,  ft 
New  CD  form  The  attention  of  the  !  I 
Board  was  drawn  to  misleading  >  1 
advice  which  had  been  given,  j  I 
especially  to  doctors,  by  the  ;  j 
DHSS  on  the  use  of  the  new  form  1 
FPIO(MDA),  which  enabled  GPs 
to  prescribe  Controlled  Drugs  in  j  I 
instalments  for  the  treatment  of  1 
addicts.  Mr  Astill  pointed  out  that  !  1 
if  doctors  followed  the  advice 
given  by  the  DHSS  chief  medical  i  \ 
officer  Sir  Donald  Acheson  they 
would  in  fact  be  committing  a 
criminal  offence! 

Mrs  Mary  Allen,  head  of  the  I 
information  department,  reported  i  I 
that  it  had  dealt  with  numerous  j  il 
inquiries  from  pharmacists  unsure  I 
about  how  the  new  form  was  to  be  ' 
used,   whether  they  had  a 
contractual  obligation  to  dispense 
the  new  prescriptions,  whether 
the  new  form  had  to  be  written  in 
accordance  with  the  normal  rules 
for  CD  prescriptions  and  for  which  j 1 1 


NPA  to  create 'affiliate' 
membership  for  co-ops? 
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Roc  Foundation  Cream 
Roc  Vitamin  Cream 
Ruthmol 

Savlon  baby  care  cream 
Savlon  baby  care  lotion 
Savlon  baby  care  oil 
Savlon  baby  care  powder 
Savlon  baby  care  shampoo 
Savlon  vaby  care  soap 
Selora  sodium-free  salt  substitute 
Soaklens  Solution 
Softtab  Soft  Lens  Care  tablets 
Solpademe  capsules 
Solusol  Solution 
Soquette  Soaking  Solution 
Steri-Cleans  Solution 
Steri-Solve  Soft  Lens  Solution 
Titan  Hard  Cleanser 
Total  All  Purpose  Solution 
Transclean  Cleaning  Solution 
Transdrop 
Transoak  Solution 
Transol  Solution 
Trufree  crisp  bran 
Vaseline  Intensive  Care  lotion 
Vaseline  Intensive  Care  lotion  herbal 
and  aloe 

□  The  changes  will  be 
incorporated  in  the  C&D  Price 
List  blacklist  next  month. 


drugs  it  could  be  used.  It  was 
agreed  to  approach  the  Royal 
Pharmaceutical  Society's  Law 
Department,  the  Home  Office 
Drugs  Branch  and  the  Medicai  and 
Pharmaceutical  Divisions  of  the 
DHSS  in  an  attempt  to  secure  the 
publication  of  accurate  and 
consistent  guidance  for 
community  pharmacists  and  GPs. 
Pharmacy  in  the  EEC  Bob  Worby 
(North  East  London)  and  Les 
Calvert  (Yorkshire),  together 
with  Mr  Astill,  had  represented 
the  NPA  on  the  UK  delegation  at 
the  EEC  Pharmacy  Group 
Executive  Committee  meeting 
and  annual  assembly  in  Venice. 

All  expressed  disappointment 
at  the  lack  of  dynamism  and 
progress,  with  little  sense  of 
urgency  among  most  of  the 
national  delegations,  all  the  more 
surprising  in  the  run  up  to  the 
completion  of  the  internal  market 
in  1992. 

Much  of  the  time  in  the 
Executive  Committee  meeting 
had  been  spent  in  an  inconclusive 
debate  about  a  successor  to  the 
retiring  Belgian  secretary 
general,  M.  Albert  Verreydt. 
Most  of  the  time  at  the  General 
Assembly  had  been  spent 
receiving  reports  about 
pharmaceutical  developments  in 
the  EEC  and  "observer" 
countries.  The  Board  agreed  to 
approach  the  Royal 
Pharmaceutical  Society  and  the 
Pharmaceutical  Society  of 
Northern  Ireland  suggesting  the 
full  UK  delegation  be  convened  to 
discuss  how  the  Group  might  be 
stimulated  into  discussing  issues 
and  taking  appropriate  action, 
rather  than  continuing  to  exist  as  a 
talking  shop. 

"POM  to  P"  Mr  Astill  referred  to 
Press  reports  of  a  paper  he  had 
presented  at  the  Royal  Society  of 
Medicine  in  which  he  suggested 
the    deregulation    of  some 


SK&F  ruling 
explained 

In  overturning  last  December's 
High  Court  decision  on  medicine 
data  use  (C&D  last  week),  Lords 
Justice  Dillon,  Balcombe  and 
Staughton  held  that  the  judge  had 
wrongly  decided  that,  under 
European  Community  law,  an 
applicant  for  a  licence  must 
depend  exclusively  on  material  it 
supplied  about  its  own  product. 

Smith  Kline  &  French 
successfully  argued  before  Mr 
Justic  Henry  last  December  that 
the  data  they  provided  the 
licensing  authority  when  applying 
for  a  product  licence  for  their  anti- 
ucler  drug  Tagmet,  could  not  be 
used  by  the  authority,  without 
SK&F's  consent,  in  connection 
with  applications  for  licences  by 
rivals  for  generic  versions. 


antibiotics  to  enable  pharmacists 
to  supply  them,  in  appropriate 
circumstances,  over  the  counter 
(C&Z)  June  4,  pi 080). 

The  Board  recognised  that  Mr 
Astill  had  intended  to  stimulate  a 
debate  on  the  subject  and  was 
reminded  that  the  Royal 
Pharmaceutical  Society  was  in 
discussion  with  the  DHSS  on 
"POM  to  P".  The  NPA  will  lend 
its  full  support  to  the  RPSGB  in  its 
negotiations. 

Electronic  funds  transfer  Assistant 
secretary  Jim  Downing  reported 
to  the  computer  sub-committee 
that  an  inaugural  EFTPoS  service 
was  to  be  launched  shortly  in 
Southampton,  Leeds  and 
Edinburgh.  NPA  branch 
secretaries  in  the  areas  would  be 
given  details  to  pass  on  to 
pharmacists  who  wished  to 
participate  or  find  out  more. 
"Prescriptions  for  death"  A  Board 
Member  produced  a  number  of 
very  ambiguously  written 
prescriptions  which  could  have 
resulted  in  serious  harm  to 
patients  had  the  errors  not  been 
detected.  One,  for  example,  was 
clearly  written  for  Daonil  with  an 
appropriate  dose,  but  the 
pharmacist,  spotting  that  the 
patient  had  not  claimed  exemption 
from  prescription  charges,  had 
queried  whether  or  not  he  was 
diabetic.  It  then  became  apparent 
that  the  prescriber  had  intended  to 
write  Denol. 

It  was  agreed  that  firm  steps 
were  needed  to  impress  on 
doctors  the  importance  of  taking 
due  care  when  writing 
prescriptions.  Reference  was 
made  to  a  number  of  settled  and 
pending  CDA  claims,  especially 
those  resulting  from  the 
erroneous  supply  of  oral 
hypoglycaemic  products. 

All  NPA  members  will  be  sent 
a  cautionary  letter  strongly 
advising  them  to  place  all  oral 


Lord  Justice  Dillon  said  the 
authority  accepted  it  owed  a  duty 
of  confidence  to  SK&F  in  the 
sense  that  it  was  not  entitled  to 
make  confidential  information 
gratuitously  available  to  rivals.  But 
it  claimed  to  be  entitled  to  use  the 
information  to  discharge  its 
statutory  functions. 

The  appeal  judge  held  that 
SK&F's  claim  was  contrary  to  EC 
law,  which  considered  it 
undesirable  to  repeat  tests  on 
humans  or  animals  without 
overriding  cause  and  sought  to 
remove  trade  barriers  between 
member  states.  He  also  thought  it 
was  wrong  under  English  law, 
although  this  was  overridden  by 
EC  law.  Lord  Justice  Dillon  said 
the  crucial  question  was  whether 
the  use  to  which  the  authority 
proposed  to  put  the  information 
would  be  detrimental  to  SK&F. 

"Since  the  authority  is  a  public 
authority  exercising  important 
functions  in  the  public  interest,  it 


hypoglycaemics  together  on  a 
shelf,  in  a  drawer  or  cupboard.  A 
sticker  sent  with  the  letter  would, 
it  was  hoped,  be  used  to  remind 
members  of  the  importance  of 
double-checking  the  supply  of 
every  oral  hypoglycaemic  to 
ensure  the  medication  and  dosage 
instructions  were  correct. 

Letters  would  be  sent  to  the 
manufacturers  of  Denol,  Daonil 
and  Danol  referring  to  CDA 
experience  and  stressing  that 
name  changes  should  be 
implemented  as  soon  as 
practicable  to  protect  the  public. 
And  a  strongly-worded  letter 
would  be  written  to  the  British 
Medical  Association  stressing  the 
need  for  urgent  action  to  be  taken 
against  doctors  who  persist  in 
sloppy  prescribing. 
"Skittles"  The  attention  of  the 
Board  was  drawn  to  the 
appearance  of  a  sweet  called 


does  not  follow  that  the  answer  to 
the  question  will  be  the  same  as  it 
might  have  been  in  a  wholly 
commercial  context,"  he  said. 

Lord  Justice  Dillon  said:  '  'The 
protection  of  public  health  is  the 
fundamental  purpose  of  the 
licensing  system.  I  assume  that 
pharmaceutical  companies  act  in 
good  faith  when  they  make 
applications  for  product  licences. 
Nonetheless,  a  question  of 
revocation  of  a  licence  may  arise 
and  there  may  then  be  a  suspicion 
that  the  product  may  have  side 
effects  which  had  not  been 
appreciated  when  the  licence  was 
granted.  I  cannot  believe  that 
where  any  question  of  public 
health  is  concerned,  the  licensing 
authority  is  only  to  be  entitled  to 
use  SKF's  confidential 
information  in  so  far  as  SK&F 
specifically  consent,  or  the  use 
turns  out  not  to  be  detrimental  to 
SK&F."  Lords  Justice  Bingham 
and  Staughton  agreed. 


"Skittles",  which  resemble 
sugar-coated  tablets,  a 
resemblance  strengthened  by 
printing  on  each  sweet.  An 
appropriate  letter  will  be  sent  to 
manufacturers  Mars. 
Locom  booking  form  In  response  to 
members'  requests,  the  Business 
Services  Committee  has 
approved  a  simple  booking  form 
for  use  by  proprietors  and  locums 
when  agreeing  on  an  engagement . 
A  "Dear  Doctor"  duplicate  book 
will  also  be  produced  to  facilitate 
communication  between 
pharmacists  and  surgeries. 
Community  pharmacy  on  TV  The 
programme  (C&D  June  18, 
pl226)  would  emphasise  the 
pharmacist's  changing  role  and 
would  refer  to  the  NPA 
advertising  campaign.  It  was  due 
to  be  broadcast  on  July  20  at 
11.30am  in  the  "Getting  On"  ITV 
series. 


Senior  pharmacy  assistant  Jane  Buckley  has  won  a  national  prize  by 
putting  her  customers  first.  Jane,  who  works  at  the  Netteswell 
Pharmacy,  Harlow,  received  the  monthly  Merrell  Dow  prize  as  the 
best  student  to  complete  the  NPA 's  pharmacy  assistants  '  training 
course.  Pictured  with  her  at  the  presentation  are,  (left  to  right), 
pharmacist  Mark  Andrews,  NPA  assistant  training  officer  Andrew 
Pent  and  Merrell  Dow 's  key  accounts  manager,  Gary  Hall 
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For  25  years 
the  first  choice  of  doctors 


the  effective  way  to  loosen  ear  wax 

CERUMOL  is  also  available  to  customers 
over  the  counter.  When  your  customers  ask  your 
advice  about  'blocked  ears',  you  know  you  can 
recommend  CERUMOL  with  confidence. 


ft 


CERUMOL 


F   *  r 


proven  in  practice 

Cerumol  is  a  trade  mark 


Oil 


ft  Laboratories  for  Applied  Biology  Limited  91  AmhurstPark  London  N16  5DR. 


Europharm 

Europharm  of  West  Sussex  are 
not  one  of  the  six  firms 
successfully  prosecuted  by  the 
DHSS  this  year  for  parallel  import 
offences  as  listed  in  C&D  last 
week  (p7).  We  regret  the 
typographical  error  and  apologise 
for  any  confusion  caused. 

Europapharm  Ltd  and 
Nationwide  Pharmaceuticals,  both 
of  21A  Arthur  Drive,  Hoo  Farm 
Industrial  Estate,  Kidderminster 
were  both  found  guilty  of  six 
offences  at  Kidderminster 
Magistrates  Court  on  March  10, 
1988.  Europharm  were  in  no  way 
connected  with  any  of  the  offences 
reported  or  any  of  the  companies 
mentioned. 


Premises 
down  by  22  in 


May 


The  number  of  premises  on  the 
Royal  Pharmaceutical  Society's 
Register  fell  by  22  in  May.  This 
eighth  successive  monthly  drop 
takes  the  total  to  11,768,  the 
lowest  for  a  year. 

Closures  outstripped  openings 
in  all  areas.  In  England  (excluding 
London)  there  were  16  openings 
and  22  closures,  a  net  loss  of  six, 
while  the  capital  had  12  closures. 
In  Scotland  there  were  four 
closures  and  one  opening;  Wales 
had  just  one  closure. 
□  C&D's  monthly  figures  have 
been  adjusted  to  take  account  of 
the  1987  year-end  fgure  in  the 
report  of  the  Society's  registrar. 


New  Scottish 
Drug  Tariff  on 
the  way 

The  Scottish  Home  and  Health 
Department  intends  to  produce  a 
new  Drug  Tariff  for  Scotland  in  the 
Summer,  the  Pharmaceutical 
Standing  Committee  was  told  last 
week. 

The  move  is  good  news  for  the 
pharmacists  who  have  complained 
about  the  state  of  the  current 
Drug  Tariff,  which  was  published 
in  September  1984  and  which  has 
had  15  sets  of  amendments. 
■  The  PSC  has  asked  the 
Department  for  space  to  be  made 
on  the  front  of  a  new  reprint  of  the 
prescription  form  for 
endorsements  by  contractors.  A 
column  on  the  left  hand  side  is 
considered  most  appropriate. 


TOPICAL  RE 


Wm 


Professional 
pride 


I  liked  the  letter  last  week ; 
from  G.S.  Dent  of 
Newbiggin-by-the-sea,  in 
which  he  said  any 
pharmacist  worth  his  salt 
should  send  packing  any  rep 
who  tried  to  flog  us  products 
of  dubious  effectiveness  — 
Bai-Lin  tea  being  a  classic 
example.  If  I  remember 
correctly  the  approach  to 
me  was  by  an  '  'Unrefusable 
offer' '  by  mail  to  stock  and 
sell  this  product  with  its 
magical  capacity  to  lose 
peoples'  weight  for  them.  It 
looked  like  a  first  class  con 
to  me,  so  I  laughed  and  threw  the  bumph 
away.  Like  Mr  Dent,  I  tend  to  advise 
over- weight  patients  to  '  'eat  less,  not  pay 
more" ,  since  unless  there  is  a  pathological 
illness  underlying  obesity  the  cause  must 
be  an  excess  of  intake  over  output?  Highly 
priced  biscuits  or  methylcellulose  porridge 
may  not  do  any  harm,  but  are  no  way  to 
train  a  stomach  to  reduce  size,  ie  to  adjust 
to  smaller  regular  meals . .  and  be  satisfied 
by  them.  Experience  in  starvation  diets 
demonstrates  this. 

The  IQ  vitamins  border  on  the  edge  of 
acceptability  in  my  view  because  they  are 
based  on  a  form  of  fear  selling ...  if  you 
don't  give  the  kids  these  vitamins  they 
won't  be  as  bright  as  they  could  be.  Who 
are  they  kidding?  I  can  believe  IQ  could 
possibly  be  impaired  by  long  term  lack  of 
essential  nutrients  during  the  years  of 
growth,  as  can  all  physical  development. 
But  there  is  a  degree  of  commercial 
cynicism  behind  the  IQ  pitch  which  if  we 
go  along  with  it  does  us  no  credit 
professionally.  If  our  children  have  a 
halfway  decent  diet  they  will  develop  to 
their  full  potential.  Far  more  critical  to 
their  subsequent  development,  success 
and  happiness  in  life  is  the  support  and 
care  of  their  parents.  If  the  busy  parents 
are  too  engaged  in  their  own  thing  to  give 
proper  attention  and  time  to  their  kids, 
they  are  widely  misled  if  they  think  a 
vitamin  pill  a  day  is  going  to  do  the  job  for 
them  


Oh  what  a  naughty,  naughty 
boys  you  have  been!  1  think 
I  might  smack  your  hands: 
so  sayeth  the  APBI  to  the 
trio  of  Evans,  Duphar,  and 
Servier,  who  last  year  held 
the  press  conference  so 
widely  reports  which 
brought  about  the  biggest 
rush  on  flu  vaccine  in 
memory.  The  committee 
decided  "the  statements 
disseminated  at  the  con- 
ference were  designed  to 
encourage  members  of  the 
public  to  ask  their 
doctors  for  influenza 
vaccine,  in  breach  of  the  code  of 
practice". 

Well,  of  course  it  was,  in  exactly  the 
same  way  as  the  doctors  were 
encouraged,  indeed  urged,  to  maximise 
their  profits  by  setting  up  vaccine  clinics 
for  as  many  patients  as  they  could,  so 
practice  nurses  could  use  multiple  dose 
supplies  for  maximum  efficiency". 

The  system  was  milked.  We  were 
decidedly  bypassed,  and  then,  crowning 
insult  of  all,  berated  by  the  very  GPs  who 
went  in  boots  and  all,  after  the  supplies 
were  used,  for  not  having  even  ten  or  so 
vaccines  for  patients  with  real  need  they 
had  overlooked.  It  stank  then  and  it  stinks 
now.  So  what  do  we  do  this  year?  Tell  me 
someone,  please! 

Christmas,  ****** 
Christmas 

I  hate  Christmas.  It's  not  a  religious  thing, 
you  must  understand,  but  all  the  glitzy 
hype  that  preceeds  it  commercially.  As  for 
coffrets  —  forget  them!  I'll  be  buying 
some  of  course,  but  only  those  that  I  can 
break  up  without  loss. 

Don't  misunderstand  me.  I  run  a 
successful  business  and  try  not  to  miss  a 
beat.  But  the  combination  of  a  pagan  mid- 
Winter  blowout  and  a  thinly  observed 
Christmas  festival  offends  my  philosophy 
since  the  mixture  is  incompatible. 
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UNTERPOINTS 


Battery  moves 

The  trend  towards  consumers 
buying  longer  lasting  batteries 
continues.  The  latest  Key  Note 
report  on  the  dry  battery  market 
predicts  that  by  1990  the  volume 
share  held  by  zinc  carbon  and 
alkaline  manganese  batteries  will 
reach  50:50. 

The  report  also  predicts  that 
lithium  cells  in  popular  sizes  are  on 
the  horizon. 

As  far  as  outlet  volume  shares 
go  pharmacies  (including  Boots) 
sold  around  14  per  cent  of  zinc 
carbon  batteries  and  20  per  cent  of 
the  alkaline  maganese  cells.  Key 
Note  Report,  an  industry  sector 
overview  —  Dry  Batteries.  £105 
from  Kev  Note  Publications  Ltd. 
Tel:  01-2533006. 


Montana  in 
motion 

Network  Management  are  re- 
introducing the  special  Montana 
30ml  eau  de  toilette  perfume 
spray. 

The  spray  is  a  replica  of  the 
sculptured,  frosted  glass  bottle 
that  represents  a  woman's  body  in 
motion  (£19.50).  The  offer  will  run 
from  August  to  the  end  of 
September  while  stocks  last. 
Distributed  by  Network 
Management.  Tel:  01-560  1200. 


Therapy  for 
nails 

Nail  Therapy  is  a  "conditioning 
and  repair  gel"  which  is  being 
launched  in  September  by  Sally 
Hansen  in  the  UK.  It  contains 
suspended  bands  of  collagen,  aloe, 
calcium,  protein  and  vitamins,  the 
company  says.  Nail  Therapy  is 
presented  in  a  carded  blister  pack 
and  also  in  a  0.5oz  (£5.95)  clear 
glass  jar  with  gold  graphics  and 
top. 

Network  Management  will 
distribute  the  product  under 
licence  from  the  Del  Corporation. 
Network  Managment.  Tel:  01-560 
1200. 


Stylish  waxworks 


New  Shock  Waves  is  the  first 
styling  wax  to  be  totally  water 
soluble,  say  Wella,  who  are  test- 
marketing  the  brand  exclusively 
through  Boots  for  a  six-month 
period. 

The  wax  is  aimed  at  the  13-17 
year  old  market  and  is  said  to  give 
superb  hold  when  applied  to  dry 
hair.  It  can  be  combed,  brushed  or 
raked  through  the  hair  to  shape 
and  style ,  and  can  be  easily  rinsed 
out  with  warm  water,  says  Wella. 

According  to  Wella,  the  wax 
does  not  dry  out  or  flake  and  the 
consumer  can  restyle  the  hair 
without  having  to  use  more  wax. 

Shock  Waves  will  be  displayed 
on  the  ' '  Hot  Spot"  of  the  top  200 
Boots  stores  across  the  country 
from  July  11-25,  priced  at  £2.49. 
Further  support  will  come  from 
point  of  sale  material  and  from  a 
"special"  consumer  leaflet. 

A  £200,000  national  radio 
advertising  campaign  for  the 
product  will  begin  in  July  and 


August  with  coverage  on  the  radio 
chart  show  and  Radio  Luxemburg. 
It  will  also  be  played  on  the  12 
major  independent  local  radio 
stations.  Wella  Great  Britain.  Tel: 
025620202 


Nurses  get 
£lm  boost 


Beecham  Health  Care  are  to 
launch  a  joint  £lm  plus  television 
advertising  campaign  to  support 
sales  of  Day  Nurse  and  Night 
Nurse. 

The  products  will  be 
repackaged  to  give  a  more 
"ethical"  appearance  and  provide 
a  bolder  presentation.  Details  of 
the  campaign  will  be  released  at  a 
later  date.  Beecham  Health  Care. 
Tel:  01-560  5151. 


Lennon's  woman 


Cynthia  Lennon  chose  the  Beauty 
International  Exhibition  at 
Novotel  this  week  to  launch  a 
fragrance,  Cynthia  Lennon's 
Woman,  created  in  conjunction 
with  Elian  Vannin  Designer 
Perfumes  Ltd. 

A  textile  designer  in  her  own 


right,  Mrs  Lennon  was  involved  in 
fragrance  selection,  as  well  as 
designing  the  packaging.  At 
present  there  is  just  one  product 
available  on  the  mainland  —  an 
lOOg  EDT  spray  which  sells  for 
£19.95.  Elian  Vannin  Designer 
Perfumes.  Tel:  0624  71697. 


Inecto's  black 
gloss 

Inecto  Hair  Care  is  introducing 
Superblack,  a  new  permanent 
black  colour  creme  for  the  afro- 
caribbean  and  asian  hair  care 
markets  in  the  UK. 

Each  pack  retails  at  around 
£2.25,  and  is  said  to  contain  all  that 
is  necessary  to  enhance  naturally 
black  hair  in  20-30  minutes.  A 
trade  pack  of  12  will  cost  £16.44. 

Superblack  will  be  backed  a 
Press,  radio  and  poster 
advertising  campaign  and 
distribution  will  be  through 
Countercall.  Tel:  0992  445995. 


Hint  of 
a  change 

Hint  of  a  Tint  hair  colourant  is 
being  relaunched  by  Inecto,  after 
research  revealed  that  the  15-24 
age  group  was  the  largest 
potential  market  for  the  product. 

The  pack  has  been  redesigned 
to  project  a  "young,  fresh 
image,"  says  Derek  Blake,  sales 
and  marketing  manager. 

In  line  with  this,  magazine 
advertising  has  been  switched  to 
titles  with  a  younger  audience  like 
Smash  Hits,  More!  and  Bella. 

Hint  of  a  Tint  (40p  per  sachet) 
is  available  in  trade  packs  of  24 
sachets  for  £5.76.  Point  of  sale 
material  is  also  provided. 
Distribution  is  by  Countercall. 
Tel:  0992445995. 
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ADVERTISEMENT  FEATURE 


The  fashion  end  of  the  support  hosiery  market  cries  out  for  chemist  backing.  Scholl's 
Lite  Legs  stockings  and  tights  offer  both  consumer  and  chemist  a  leg-up  in  an 
expanding  market  where  dots  and  bows  are  replacing  heavy  duty  hose. 


WSm 


Support  hosiery — the 
fastest  growing 
market  sector 


For  today's  chemists  the  key  to  future  growth 
lies  in  capitalising  on  their  increasingly 
important  role  as  community  pharmacists.  In 
line  with  this  movement,  many  chemists  are 
now  expanding  OTC  sales  in  those  markets 
which  provide  a  platform  for  customer  care  and 
advice.  The  support  hosiery  market  provides 
a  good  example. 


Changing  times 


It  has  only  been  in  recent  years  that  hosiery  has 
made  the  transition  from  a  convenience  to  a 
fashion  purchase.  A  recent  Mintel  Report, 
which  examined  consumer  attitudes  to  hosiery, 
discovered  that  over  85  per  cent  of  women 
considered  that  "buying  stockings  and  tights 
nowadays  is  much  more  interesting  than  it  used 
to  be ... " 

Retail  distribution  figures  show  that  8.4  per 
cent  of  ordinary  hosiery  is  bought  at  chemists. 
This  rises  to  34  per  cent  for  lightweight  support 
tights  and  stockings. 


One  pronounced  market  trend  is  that 
buyers  of  support  hosiery  are  becoming 
younger!  Some  13  per  cent  are  now  aged 
between  15  and  34  as  opposed  to  9  per  cent 
around  12  months  ago. 

Women  are  prepared  to  spend  more  on 
support  hosiery.  The  average  price  paid  per 
pair  is  over  two  and  a  half  times  that  paid  for 
ordinary  tights  or  stockings.  The  support 
sector,  moreover,  is  the  fastest  growing 
segment  of  the  hosiery  market,  demonstrating 
a  volume  growth  of  16  per  cent  a  year, 
compared  with  10  per  cent  for  the  market 
overall. 

Support  hosiery  is  gradually  shedding  its 
frumpy  image  and  is  becoming  the  sensible 
option  for  health  and  fashion  conscious  women 
of  all  ages.  The  potential  of  this  growing  market 
is  exemplified  in  America  where  30  per  cent  of 
all  hosiery  purchases  are  support  tights  or 
stockings. 


Support  defined 


Latest  trends 


The  support  sector  is  now  valued  at  £32m  per 
year.  This  equates  to  15  million  pairs  of  support 
tights  and  stockings  purchased  per  annum. 
Expenditure  on  support  hosiery  is  currently 
rising  at  26  per  cent  a  year. 


Support  is  the  description  given  to  tights  or 
stockings  which  are  knitted  to  provide 
graduated  support  of  the  leg. 

In  1984,  Scholl  decided  to  build  on  their 
already  well  established  reputation  for  medical 
support  stockings.  With  the  pharmacist  in 
mind,  Scholl  introduced  Lite  Legs,  a  range  of 


fashionable  support  hosiery.  The  new  range 
was  specifically  designed  for  women  who  do 
not  have  a  medical  problem,  but  who  appreciate 
the  comfort  and  health  benefits  of  support 
hosiery. 

The  graduated  compression  in  support 
tights  and  stockings  encourages  better 
circulation.  This  helps  alleviate  tired,  aching 
legs  and  to  prevent  the  formation  of  varicose 
veins.  Additionally,  the  Lycra  content  in  Lite 
Legs  results  in  a  better  fit  and  puts  an  end  to 
wrinkles  around  knees  and  ankles.  Support 
hosiery  is  also  more  durable  and  less  prone  to 
laddering  than  ordinary  tights  or  stockings. 

Scholl  can  claim  a  remarkable  98  per  cent 
repurchase  rate  among  women  who  have  tried 
Lite  Legs.  However,  there  is  still  a  certain  lack 
of  understanding  about  the  benefits  of  support 
and  how  it  differs  from  ordinary  hosiery.  This 
points  to  a  major  opportunity  for  the 
pharmacist,  the  only  retailer  who  is  able  to 
communicate  these  benefits  effectively  and 
thus  expand  this  growing  market. 

We  recommend... 

In  recent  years,  the  British  attitude  to  health 
has  undergone  a  remarkable  transformatiom. 
Stimulated  by  extensive  media  coverage, 
consumers  are  now  much  more  orientated 
towards  preventative  healthcare. 

For  women  of  all  ages,  support  hosiery  can 
make  an  invaluable  contribution  towards 
alleviating  leg  fatigue  and  preventing  associated 
problems  in  the  future.  There  are  however, 
specific  groups  of  people  who  will  derive 
particular  benefit  from  support: - 
For  those  women  whose  jobs  involve  long 
hours  of  standing,  such  as  nurses  and  shop 
assistants,  support  hosiery  can  offer  welcome 
relief  from  tired  aching  legs. 
Girls  whose  families  have  a  history  of  varicose 
veins  should  start  wearing  support  tights  or 
stockings  as  early  as  possible. 
Being  overweight  creates  extra  pressure  on  the 
veins.  This  can  cause  bad  circulation,  so 
support  hosiery  should  be  recommended. 
The  hormonal  changes  which  occur  during 
pregnancy  can  relax  vein  walls  making  women 
more  prone  to  varicose  veins.  Lite  Legs 
maternity  support  tights  are  available  with  an 
expandable  panty,  specifically  designed  for 
wearing  during  pregnancy. 


ScnoH's  leg-up 


Lite  Legs  advertising  forms  part  of  a  £1.2m 
campaign  which  runs  until  October  1988.  Lite 
Legs  is  a  high  value  item  with  good  profit 
margins.  Scholl  provides  retailers  with  a 
complete  merchandising  stand  plus  display 
material  and  colour  swatches. 


A  step  ahead... 


The  secret  of  successful  hosiery  marketing  is 
a  strong  commitment  to  new  product 
development  and  close  monitoring  of  fashion 
trends. 

In  1985,  Scholl  Lite  Legs  was  the  first  brand 
of  15  denier  support  tights  to  become  available 
in  a  choice  of  fashionable  colours . 

Further  innovation  in  1987  brought  Lite 
Legs  patterned  support  tights  to  the  High 
Street  and  for  the  first  time  fashion  and  health 
conscious  women  were  offered  the  choice  of 
dots/dots  and  bows.  The  Lite  Legs  range  now 
includes  Summer  pastels,  such  as  peach  and 
stone,  in  addition  to  all  the  popular  tones.  July 
will  see  the  addition  of  two  new  patterns  to  the 
existing  range. 
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ian 
pastels 

The  Italian  company  Italiana 
Esclusive  is  launching  a  range  of 
depilatory  products  called 
Piedimani  for  the  first  time  in  the 
UK. 

The  pastel  range  includes  hair 
removers,  foot  scrapers  and  nail 
files  in  pastel  shades.  '  'The  whole 
range  is  aimed  at  making  a  number 
of  necessary  tasks  look  more 
pleasant,"  said  Colin  Dealey, 
managing  director  of  Readyline, 
who  will  be  distributing  the 
products. 

The  products  do  not  require  a 
creme  or  a  gel  for  use,  and  can  be 
used  almost  indefinitely  as  they 
can  be  washed  clean  after  use, 
said  Mr  Dealey. 

A  single  hair  remover  is  blister 
packed  and  available  in  six  pastel 
shades,  retailing  at  £2.85.  Each 
case  contains  12  blisters  and  is 
available  at  a  trade  price  of  £17.69. 

A  single  foot  scraper,  in  a 
blister  pack,  is  also  available  in  six 
colours,  at  £2.39.  Cases  of  12  are 
available  at  a  trade  price  of  £14.84. 

The  range  also  sports  two 
multipacks  —  one  a  combination 
pack,  and  one  a  pack  of  nail  files. 
The  combination  pack  contains 
one  foot  scraper,  two  nail  files, 
and  one  hair  remover  retailing  at 
£5.53.  This  product  is  available  on 
a  blister  card  in  trade  packs  of  12 
at  £34.63. 

The  nail  files  are  packed  six  to 
a  blister  in  a  range  of  colours  at  a 
price  of  £2.45.  Cases  of  12  are 
available  to  the  trade  for  £15.33. 
Readyline  Ltd.  Tel:  0442773789. 


Sensitive 
bonus 

Vestric  is  promoting  Beecham 
Toiletries'  Macleans  Sensitive 
toothpaste  with  a  special  offer  of 
20  free  trial  tubes  and  a  prize 
draw. 

Every  chemist  purchasing  one 
dozen  50ml  tubes  and  one  dozen 
75ml  tubes  will  receive  a  free 
counter  display  drum  containing 
20  17ml  trial  tubes  (£0.19p), 
worth  £3.80. 

In  addition,  for  every  extra 
extra  case  purchased  in  either  size 
the  purchaser  will  also  receive 
another  free  display  drum  of  trial 
tubes.  Each  mail  shot  also 
contains  one  entry  form  for  a  free 
draw  for  15  "lifestyle 
organisers". 

The  Macleans  Sensitive 
promotion  will  be  supported  by  a 
£250,000  Press  advertising 
campaign  over  the  Summer  and 
Autumn.  Beecham  Toiletries.  Tel: 
01-5605151. 


CFC-free  aerosol 
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Alberto-Culver's  concern  about 
potential  hazards  of 
chlorofluorocarbons  (CFCs)  in  the 
atmosphere,  have  led  them  to 
develop  a  new  V05  hairspray, 
says  Tom  Monaghan,  marketing 
manager. 

It  complements  other  V05 
styling  products  in  aerosol  spray 
from  which  are  already  CFC  free, 
he  said. 

The  200ml  size  pump  spray 
will  retail  at  £1.59  and  will  be 
offered  in  two  fragrance  free 
variants. 

The  spray  will  be  packaged  in 
pillar  box  red  (extra  hold)  and  deep 
royal  blue  (ultra  hold)  to 
complement  the  recently 
relaunched  V05  haircare  range 
and  to  appeal  directly  to  its  youth 
target  market. 

The  new  hairspray  will  go  on 
sale  at  the  beginning  of  July,  and 
will  be  backed  by  a  £4m  TV 
advertising  campaign.  Alberto- 
Culver .  Tel:  025657222. 


Kodak's  appeal 


Kodak  will  donate  50p  to  Great 
Ormond  Street  Childrens' 
Hospital  for  every  competition 
entry  received  in  its  national 
Colour  Check  competition.  There 
are  100  compact  camera  outifts  to 


be  won  in  the  draw,  and  pos 
material  is  available. 

Entry  forms  are  available  from 
the  laboratory  using  the  Kodak 
Colour  Check  monitoring  service. 
Kodak  Ltd.  Tel:  0442  61122. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Cenlral 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


I!  Ulsler 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
television 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Bic  Microgiide: 


All  areas 


Bisodol: 


C,G,Y,TTV,U,B,GTV 


Contour  Plus: 


All  areas 


Dettol:  GTV,U,STV,B,G,Y,C,A,HTV,TSW,TVS,LWT,TT,TV-am 


Diocalm 


TV-am 


Disprol: 


All  areas 


Geraolene 


Gillette  Gel: 


GTV,U,STV,B,G,Y,C,A,HTV,CTV,TSW,TVS,LWT 

TTV,TT,C4 

C.LWT.TTV.C4 


Insignia: 


All  areas 


Limara: 


G,Y,C,HTV,TVS,TTV,TT 


Sfcfrel  Pius- 


All  areas 


Oxy:  GTV,U,STV,B,G,Y,C,A,HTV,CTV,TSW,TVS,LWT,TTV 

TT.C4 


Reach  toothbrushes: 


CATVS, LWT,TV-am 


Ribena: 


All  areas 


Senokot: 


All  areas 


Solpadeine: 


All  areas 


Stickers  false  nails: 


All  areas 


TCP  Lipid: 


Vapona: 


GTV,U,STV,B,G,Y,C,A,HTV,TSW,TVS,TTV 

TT,TV-am 

TV-am 


Vosene: 


GTV, STV,G,Y,C, TV-am 


Toyah  keeps 
Mum 

Toyah  Wilcox  is  promoting  the 
non-aerosol  qualities  of  Mum 
deodorants  in  a  two  month 
advertising  campaign  this 
Summer. 

The  advertisement  features 
Mum  roll-on,  the  flagship  of  the 
range,  and  focusses  on  the 
"environmentally  friendly" 
aspects  of  the  brand.  These 
features  are  said  to  be  applicable 
to  all  Mum  products  including  roll- 
on,  solid  and  spray  deodorants. 

Toyah  Wilcox  has  been  chosen 
to  spearhead  the  promotion 
because  her  direct,  no-nonsense 
approach  is  certain  to  make 
readers  sit  up  and  listen,  say 
Bristol-Myers. 

TV  advertising  will  run 
through  July  and  August.  In 
addition,  a  black  and  white 
advertisement  will  be  used  in  a 
range  of  womens  magazines  to 
support  Mum  non-aerosol  spray, 
which  is  the  newest  addition  to  the 
range.  Bristol-Myers  Co  Ltd.  Tel: 
0895  639911. 


Montana 
offers  a 
coffret 

A  shiny  black  oval  coffret  is  being 
introduced  as  the  first  gift  with 
purchase  promotion  from 
Montana  Parfums.  It  contains 
parfum  extract  (2ml),  body 
emulsion  (25ml),  pearly  shower 
gel  (25ml)  and  perfumed  soap 
(50g). 

The  coffret  will  be  given  free 
to  customers  who  make  a 
purchase  of  £28  or  more,  and  will 
be  available  from  September. 
Distributed  by  Network 
Management.  Tel:  01-560  1200. 

DeWitt  International  have  been 
appointed  as  the  sole  distributor  of 
Veracur  gel  in  the  UK  and  Ireland, 
by  Typharm  Ltd,  14  Parkstone 
Road,  Poole,  Dorset  DH 15 2PG. 


:.f, 


CHEMIST  &  DRUGGIST  9  JULY  1988 


Milupo  Herbal  Drin 
A  Natural  Success ! 


Unique  product  concept 

Since  their  introduction  in  1983  Milupa  Herbal  Drinks 
have  created  a  new  sector  in  the  baby  drinks  market,  and 
sales  have  grown  by  over  300%.  In  1987  we  grew  three 
times  faster  than  the  market  rate. 

Milupa  is  building  on  this  success  story  with  a  new 
addition  to  our  herbal  family. 
New  addition 

Free  from  any  artificial  additives  and  lower  in  total  sugar 
than  most  other  baby  juices  -  all  Milupa  herbal  varieties  are 
a  natural  success  with  the  little  experts. 

New  Herbal  Blend  Infant  Drink, 
a  special  blend  of  six  soothing  herbs 
joins  the  existing  Fennel, 


Camomile  and  Hibiscus  and  Rosehip  varieties  to  give 
mothers  an  even  wider  choice 
Greater  support 

With  over  £3,000,000  promotional  spend  for  1988,  a 
new  national  consumer  advertising  campaign  and 
H  continuous  consumer  promotion,  we're  giving  even  greater 
support  to  Milupa  brands  than  ever  before. 

Our  market  is  sure  to  grow.  Naturally.  So  join  the  Milupa 


success  story  now. 
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milupa 

Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


See  your  representative,  or  ring  Ben  Mullen  on  01-573  9966. 
lilupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbndge,  Middlesex  UB10  ONE. 


'!::"'/;;  lip 

packs 

3M  UK  have  relaunched  their  Buf 
Puf  skin  care  range  in  green  and 
white  window  packs. 

Buf  Puf  singles  have  been 
repackaged  into  packs  of  20  to  try 
and  develop  brand  loyalty.  They 
have  an  introductory  price  of 
£1 .49  with  20p  off  next  purchase. 

The  relaunch  will  be  backed  by 
a  television  and  women's  Press 
campaign  with  a  total  spend  of 
£1.5m. 

The  reusable  palm  size 
teardrop-shaped  facial  sponges  in 
Buf  Puf  (original)  and  Buf  Puf 
(extra  gentle)  will  also  be  carrying 
a  20p  money-off  coupon 
redeemable  against  any  full  size 
Buf  Puf  products.  3M  UK  PLC. 
Tel:  0344  58407. 


Silky  touch 

Alberto  Culver  are  running  a  cross 
promotion  on  their  Natural  Silk 
range  starting  this  month. 

A  30ml  mini  pack  of 
conditioner  worth  40p  will  be 
banded  onto  a  150ml  shampoo. 
And  the  150ml  conditioner  will 
feature  a  30ml  shampoo  mini  pack. 
Alberto  Culver.  Tel:  025657222. 


CareBears 

"'WISDOM 

«BS8,  - 


%Bears 


Wisdom  brush  up 
on  toothpaste 


Addis  are  consolidating  their  move 
last  year  into  the  toothpaste 
market  with  the  launch  of  50ml 
tubes  of  Mr  Men  and  Care  Bears 
dental  gel  and  a  50ml  tube  of 
Wisdom  toothpaste. 


Last  year  the  company 
launched  dental  sets  under  the 
Wisdom  banner  which  consisted 
of  either  a  Care  Bears,  Mr  Men  or 
travel  toothbrush  plus  a  25ml  tube 
of  toothpaste.  Marketing  manager 


Mark  Howard  told  C&D  that 
response  to  the  sets  has  been 
very  good. 

Wisdom  toothpaste,  expected 
to  retail  for  £0.55,  is  not  seen  as  a 
contender  for  significant  share  in 
the  mass  toothpaste  market  but 
more  as  a  marketing  plus  for  all 
Wisdom  toothbrushes. 

The  two  "character"  tooth 
gels,  on  the  other  hand,  are  seen 
as  a  more  serious  attempt  to  gain 
a  share  in  a  sector  where  there  is 
little  other  competition  —  Maw's 
Punch  and  Judy  brand  being  a 
notable  exception. 

The  Care  Bears  and  Mr  Men 
product  are  expected  to  retail  at 
around  £0.79  a  tube. 

A  new  travel  toothbrush  (this 
time  without  toothpaste)  has  also 
been  launched  and  comes  blister 
packed  in  trays  of  12.  The 
recommended  retail  price  is 
£1.05.  Addis  Ltd.  Tel:  0992 
584221. 


Bran-slim 
mini  bars 

Bran-Slim  film  wrapped  high  fibre 
chocolate  mini  bars  will  be 
available  from  July  1  packed  in  12s. 

The  retail  price  of  the  12  bar 
pack  is  £4.  Thompson  Medical 
Ltd.  Tel:  01-847 3709. 
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ATTENTION  SALES,  MARKETING  &  BRAND  MANAGEMENT 
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YOUR  OBSOLETE  &  RESIDUAL 
STOCK  PROBLEMS  SOLVED! 


EAGLE  BROS" 

  £ 

O 
f 
tn 

w 
'?a 

O 
in 

E3 
o 


WE  SEEK  BULK  STOCKS  &  PARCELS  OF  CONSUMER  GOODS  IN  THE  FOLLOWING  AREAS: 

TOILETRIES  &  HOUSEHOLD  CLEANING  AIDS  •  PERFUMES  &  COSMETICS 


*  EXPIRED  COUPON/COMPETITION  PACKS 

*  OBSOLETE  PROMOTIONS 

★  EXPORT  PACKS 

★  OWN  LABEL  OVER-RUNS 


★  DISCONTINUED  PRODUCTS  &  DESIGNS 

★  PRICE  MARKED  PACKS 

★  SUBSTANDARD  BATCHES 

★  PRE  PQD  &  CFC  AEROSOLS 
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WE  ALSO  BUY  -  HOUSEWARES,  TOYS,  FANCYGOODS,  DIY,  STATIONERY  &  PAPER  GOODS,  ELECTRICALS,  FOOD  &  CONFECTIONERY 

*  CONFIDENTIALLY  ASSURED 


*  CONTROLLED  DISTRIBUTION  AND  BRAND  PROTECTION 

*  60  YRS  EXPERIENCE  IN  CLEARANCE  STOCKS 


*  FAVOURABLE  PAYMENT  TERMS 

*  UNLIMITED  FUNDS 


*  QUICK  DECISONS 


SURPLUS  CAPACITY?  EXCLUSIVE  PRODUCTS  SOUGHT 


CO!  ITACT  STEPHEN  RICHARDSON 


©  Ross  House,  Loughborough  Street,  Kennington,  London.  SE1 1 5RJ. 
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1  million  pail 
of  Scholl 
Lite  Legs  were 
sold  last  year 


How  many  pairs 
did  you  sell? 

This  year  should  be  an  even  better  one  for  Scholl  stockists,  as 
more  and  more  of  your  customers  are  made  aware  of  Scholl  as 
the  fashionable  leader  in  the  support  hosiery  market. 

We're  spending  £lh  million  on  impactful  eye  catching  ads  in 
women's  press. 

We  have  a  heavy  PR  campaign.  And  our  representatives  have 
exciting  offers  available. 

Please  send  the  coupon  back  to  us  so  we  can  let  you  know 
how  we'll  give  you  our  full  support. 


Take  comfort  in  Scholl 


would  like  a  representative  to  call  and  tell  me  about  the  Special  Autumn  Introductory 
Offer 


Name 


BLOCK  CAPITALS  PLEASE 


Address: 


Tel:  

Return  this  coupon  to:  Brian  Canderton,  Scholl  Consumer 
Products  Ltd.,  FREEPOST,  182-204  St  |ohn  St.,  London  ECIB 1QB 


We're  spending  £1.5  million  on  television  and  press  advertising.  It  w 


hange  your  looks  ore 


M 


ut  a  whole  new  face  on  our  sales.  And  yours. 


FACIAL 
JPONCE 


To  stock  up  now,  call  your  local  wholesaler 
or  phone  dap  on  051  486  7117. 


Milupa  -  growing  Ihe  market 


Brand  leading  babyfood 

Milupa  is  the  established  brand  leader  in 
the  dry  babyfood  sector. 

Milupa  Infant  Foods  are  worth  more  to 
the  chemist  than  any  other  brand,  with  over 
50%  of  Infant/Stage  I  sales. 

New  range  of  Junior  Foods 

Five  delicious  new  Junior  Dinners  and 
three  exciting  Junior  Desserts  for  babies 
from  7  months  onwards  means  more  growth 
is  on  the  menu. 

Heavyweight  Support 

National  consumer  and  paramedical 
advertising.  Over  V2  million  samples  available 
on  request  plus  colourful  point  of  sale 
material  including  a  special  floor  display  unit 
for  chemists  ordering  the  full  range. 


Success 

Stock  the  whole  Junior  Food  range  and 
watch  your  sales  and  profits  grow  up  with  the 
little  experts. 


milupa 


® 


Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


See  your  representative,  or  ring  Ben  Mullen  on  01-573  9966. 
Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE. 


COUNTERPOINTS 


A  clearer  approach 


Clearasil  acne  treatment  will  be 
given  the  prefix  "Ultra"  as  part  of 
a  new  look  designed  to  emphasise 
its  Pharmacy  only  status. 

The  new  red  and  white  pack  is 
launched  this  month,  with  a  bonus 
sell-in  deal  of  "13  for  12'  from 
Richardson  Vicks'  sales 
representatives. 

Ultra  Clearasil  will  benefit 
from  a  national  TV  spend  of  £1 .2m 


commencing  in  September,  and 
will  be  supported  with  specially 
designed  point  of  sale  display 
material  including  counter  units, 
window  displays  and  stickers  and 
shelf  wobblers. 

The  product  will  be  available  in 
colourles  and  tinted  shades.  Trade 
price  will  be  £46 . 68  for  a  case  of  24 
units.  Richardson -Vicks  Ltd.  Tel: 
0784  34422. 


Getting 
Matey 

New  varieties  of  condoms  from 
Mates  Healthcare  are  designed  to 
"put  the  fun  element  back  into 
lovemaking"  and  to  cater  for  an 
increased  trend  towards  multi- 
packs,  according  to  sales  manager 
George  Sutherland. 

The  company  is  launching  a 
Tough  Stud  3s  product,  with 
raised  knobules,  as  an  alternative 
to  ribbed  condoms.  These  will  be 
available  to  chemists  from  late  July 
(£0.85p)  at  a  trade  price  of  £10.65 
for  a  case  of  24. 

Mates  are  also  introducing 
their  Tough  condoms  in  packs  of 
18,  for  the  first  time  (£3.70). 
These  will  have  a  trade  price  of 
£23.18  for  a  case  of  12  packs,  and 
will  also  be  available  from  the  end 
of  July.  Mates  Healthcare.  Tel: 
0256840011 


Enterosan  on 


safari 


Windsor  Pharmaceuticals, 
manufacturers  of  Enterosan  anti- 
diarrhoeal  tablets,  are  running  a 
competition  to  find  the 
pharmacists  who  can  produce  the 
best  window  displays. 

The  first  prize  winner  will  be 
given  the  choice  of  either  an 


"action-packed  safari"  in  Kenya 
for  two  people  or  the  chance  to  sail 
with  three  friends  or  family  around 
the  coast  of  Turkey. 

The  second  prize  winner  will 
go  to  either  of  the  above 
destinations  depending  on  the  first 
prize  winner's  choice.  And  the 
third  prize  is  a  holiday  for  two  in 
Italy,  either  on  the  island  of  Capri 
just  off  Amalfi,  or  in  the  lakes  of 
Lugano. 

The  competition  runs  from 
July  1  to  August  30.  Windsor 
Pharmaceuticals.  Tel:  0344 
424600. 


Clean  up 

This  month  sees  the  first  phase  of 
a  £2. 5m  national  TV  advertising 
campaign  from  Bayer  UK  in 
support  of  SOS  cleaners. 

Two  commercials  feature  SOS 
in  out  of  home  situations,  including 
the  army  and  in  one  of  Her 
Majesty's  prisons.  Bayer  UK  Ltd. 
Tel:  0635  39000 


Care  Laboratories  have  announced  that 
RPM  status  has  been  removed  from 
Cepton  lotion  and  Cepton  skin 
wash,  effective  July  1.  Care 
Laboratories  Ltd.  Tel:  0625  535577. 

Clearplan  is  not  to  be  discontinued, 
as  indicated  in  Counterpoints  (p9) 
last  week.  It  is  the  original 
Clearblue  that  is  likely  to  be 
discontinued  by  Unipath  once 
their  new  pregancy  test, 
Clearblue  One  Step  becomes 
established. 
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WHICH  MUMMY  DIDN'T  PACK 
THE  JOY-RIDES? 

The  one  whose  chemist  neglected  to  stock 
them.  Joy-Rides  are  the  only  travel  sickness  brand 
specially  for  children.  And  they  are  the  only  ones 
advertised  too. 

So  prepare  yourself  for  the  school  holidays. 


Joy-Rides 


The  end  of  the  road  for  kids'  travel  sickness. 
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FOR  YOUR 

SHELVES  ONLY 


(BUT  NOT  FOR  LONG.) 


We've  arranged  two  exceptional 
promotions  for  you. 

Deals  that  are  only  available  from 
your  UniChem  representative. 

First,  the  launch  of  the  new  non- 
aerosol  V05  hairspray  at  savagely 
discounted  trade  prices. 

Second,  an  unbelievable  package 
on  Wilkinson  Sword  Classic  Double- 
Edge  blades  where  we're  actually 
giving  blades  away. 


These  surprisingly  generous 
offers  are  only  for  July.  Only  for 
UniChem  chemists.  Only  from  your 
UniChem  representative. 


UniChem 

UniChem  Ltd.,  UniChem  House,  Cox  Lane,  Chessington, 
Surrey  KT9  1SN.  Tel:  01-391  2323 


ran 


NTERP 


Vileda  clears 
up 

Vileda  plans  a  further  promotion  of 
its  recently  launched  Supercloth, 
Clear  View,  and  Wash  and  Wipe 
range  this  Autumn  with  a  varied 
advertising  campaign. 

The  Vileda  Supercloth  will  be 
test  marketed  on  television  for 
four  weeks  in  September  with  a  30 
second  commercial  being  seen  by 
85  per  cent  of  housewives  in  the 
TVS  area  in  a  £1 .4m  campaign. 

The  Vileda  Wash  and  Wipe 
cloth  will  also  be  on  TV  test  during 
the  same  month  in  Yorkshire. 

Vileda  Clear  View  will  be 
promoted  on  commercial  radio  in 
Birmingham,  Manchester, 
Liverpool  and  Glasgow.  The 
audience  will  hear  the  commercial 
at  least  five  times  over  three 
weeks,  with  the  spend  equating  to 
£175,000  when  networked. 
Vileda.  Tel:  0422  74161. 


Travel  sacks 

Nappy  Sacks  are  now  being 
produced  in  20  size  travel  packs, 
from  Sterling  Health  (£0.69). 
Sterling  Health.  Tel:  0483  65599. 


lilllt 


An  enriched  hand  cream  (£1 .95)  is 
being  launched  by  Potter  and 
Moore  in  melissa,  herbal,  orchid 
and  rose  fragrances. 

It  has  added  moisturiser  and 


Fragrant  feel 


emollients  and  is  cartoned  and 
displayed  in  a  12-piece 
merchandiser.  It  will  be  available 
from  August.  Potter  and  Moore. 
Tel:  0733  76266. 


Baby  offers  via  Countercall 


Countercall  are  offering  one  free 
pack  of  Peaudouce  Babykini  Mini 
72s  and  Ultra  Babyslips  Maxi  20s 
with  every  five  packs  ordered. 

Eight  free  Peaudouce  guides 
to  hotels,  restaurants  and  pubs, 
that  welcome  children  —  said  to 
be  worth  over  £30  —  are  on  offer 
with  orders  of  25  cases  of  any 
Peaudouce  product  that  include  at 
least  one  case  of  cotton  wool, 


from  Unichem,  Numark  and  AAH 
wholesalers. 

Nuk  are  offering  new  POS 
material  with  dispensers 
explaining  the  benefits  of  their 
orthodontic  baby  feeding 
systems. 

Countercall  also  offer  two 
Virgin  videos  —  "Becoming  a 
family"  and  "Baby  to  toddler". 
Countercall.  Tel:  061-7976263. 


"Prompt  relief  from  sunburn, 
insect  bites  and  stings  is  as  easy  as 
RBC  —  don't  leave  home  without 
it!"  is  the  theme  of  Rybar's 
advertising  campaign,  which  is 
designed  to  persuade  holiday 
makers  to  buy  RBC  cream  along 
with  sunscreen  products. 

The  campaign  will  be  featured 
in  the  national  press  in  July  and 
some  250,000  travel  company 
holiday  tips  brochures  are  now 
being  distributed.  Rybar.  Tel: 
02403  22741. 


Enervit 
presses 
ahead 

Enervit  Protein,  a  "once-a-day" 
meal  replacement,  features  in  a 
national  newspaper  campaign 
breaking  this  weekend  with  the 
theme  "Got  the  diet  blues?  Shake 
'em  off  with  Enervit! ' ' 

All  advertisements  in  the 
campaign  will  feature  a  50p 
money-off  coupon.  Distributed  by 
David  Anthony  Pharmaceuticals. 
Tel:  051-486  7117. 


SIX    LITTLE    ONES    THAT  NOBODY 
WILL    BE    ABLE    TO  RESIST. 


'Savlon'  is  the  name  that  customers 
instinctively  reach  for  when  they  need  a 
product  they  know  and  trust. 

And  now,  we're  about  to  increase 
our  market  share  by  relaunching  'Savlon' 
Baby  Cream  with  a  new,  dual-action 
formulation  and  an  eye-catching  new  pack. 

New  'Savlon'  Nappy  Rash  Cream  will 
make  babies  safer  than  ever,  because  it 
contains  two  ingredients  that  can  treat 
and  prevent  nappy  rash. 


mm 


Cetrimide,  a  mild  but  powerful 
antiseptic  which  gently  soothes  away  the 
soreness,  and  Dimethieone,  which  forms 
a  protective  barrier  that  can  actually 
prevent  the  rash  from  occurring. 

And  to  make  sure  that  'Savlon' 
Nappy  Rash  Cream  gets  into  the  right 
hands,  we're  sending  out  a  starter  pack 
of  six  small  tubes  to  over  15,000  health 
visitors. 

Multiply  that  by  the  number  of 


mothers  they'll  be  recommending  it  to, 
and  you'll  see  why  it's  about  to  become 
a  best  seller. 

So  if  you  want  to  keep  your  sales 
'Savlon'  Safe,  stock  up  now. 

WP   NEW  Savlon 
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Pic^Ups 


Keep 
you  gong 
when  tredness 
O  slows  you  down  <@. 


♦ 


Pick-Ups  give 
your  customers  fast 
relief  from  tempor- 
ary fatigue  and 
drowsiness. 

For  you,  they 
give  extra  sales. 

Pick-Upsarenew. 
A  unique  formula- 
tion of  caffeine  and 
dextrose,  attract- 
ively packaged  for 
maximum  on-shelf 
impact  and  competi- 
tively priced. 

They're  adver- 
tised in  the  national 
press  so  your 
customers  will  be 
looking  for  them. 

So  if  you  stock 
Pick-Ups,  they'll 
know  where  to  find 
them,  won't  they? 
Available  from  your 
usual  wholesaler 
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PRODUCT  INFORMATION 

Presentation:  Each  PICK-UPS 
tablet  PL0459/0001  contains  Caf- 
feine BP  50  mg  and  Dextrose 
Monohydrate  BP  130  mg.  Each 
carton  contains  60  tablets  strip- 
packed. 

Legai  Category:  GSL 

Price:  RSP  £1.59  (inc!  VAT)  per 

unit  60  tablets. 

Trade  Price:  £11.06  (excl  VAT) 
per  outer  of  12  units. 


E.G.  Marketing. 
A  division  of  English  Grains  (Holdings'  Ltd, 
Park  Road  Burton  on  Trent,  Staffs. 


COUNTERPOINTS 


Growth  in  vitamin  market  slowing? 


The  UK  OTC  vitamin  and  dietary 
supplements  market  is  worth 
£101. 5m  a  year,  according  to 
Euromonitor,  who  predict  a 
growth  rate  of  2-3  per  cent  a  year 
until  at  least  1991. 

However,  in  their  latest 
Market  Direction  survey, 
Euromonitor  say  provisional 
figures  for  last  year  suggest 
growth  has  slowed  from  13  per 
cent  in  1986  to  5-6  per  cent,  with 
little  real  growth  ahead  of  inflation. 
But  in  OTC  terms  vitamins  and 
mineral  supplements  are 
exceeded  in  size  only  by  the 
analgesic,  and  cough  and  cold 
markets. 

The  report  notes  that  the 
structure  of  the  vitamins  market 


Nizoral 
shampoo 

Manufacturer  Janssen 
Pharmaceutical  Ltd,  Grove, 
Wantage,  OxonOX12  0DQ 
Description  Viscous  pink  liquid 
containing  ketoconazole  20mg/ml 
Uses  For  prevention  and 
treatment  of  seborrhoeic 
dermatitis  of  the  scalp  and 
hairline,  dandruff  and  pityriasis 
versicolor  in  which  the  yeast 
Pityrosporum  is  involved.  Nizoral 
has  antimycotic  activity  against 
pathogenic  dermatophytes  and 
yeasts  including  Pityrosporum 
species.  The  drug  relieves  scaling 
and  pruritis  usually  associated 
with  seborrhoeic  dermatitis, 
pityriasis  capitis  (dandruff)  and 
pityriasis  versicolor 
Administration  Adults  and 
children  Shake  bottle  well.  Wash 
hair  or  affected  areas  of  skin  with 
Nizoral  shampoo.  Leave  in 
contact  for  three  to  five  minutes 
before  rinsing  thoroughly.  For 
treatment  of  seborrhoeic 
dermatitis  and  dandruff  use 
shampoo  twice  a  week  for  two  to 
four  weeks;  for  treatment  of 
pityriasis  versicolor  use  once  daily 
for  maximum  of  five  days.  For 
prophylaxis  of  seborrhoeic 
dermatitis  and  dandruff  use  once 
every  one  to  two  weeks;  for 
prophylaxis  of  pityriasis 
versicolour,  as  patches  become 
more  apparent  on  tanning,  the 
shampoo  should  be  used  once 
daily  for  a  maximum  of  three  days 
in  a  single  course  before  sunshine 
exposure 

Contraindications,  warnings 

etc  Contraindicated  in  patients 
hypersentivive  to  any  ingredients. 
Irritation  may  occur  when  used 
after  a  prolonged  course  of  topical 
corticosteroids,  on  the  same  area 
therefore  it  is  recommended  that 
two  weeks  should  elapse  after 


has  changed  greatly  since  the 
early  1980s  whe  it  was  dominated 
by  multivitamins  and  vitamin  C,  to 
the  present  more  complex 
situation,  where  children's 
vitamins  make  up  20  per  cent  of 
multivitamin  sales. 

The  changing  public 
perception  of  dietary  supplements 
has  led  to  a  greater  demand  for 
natural  rather  than  synthetic  items 
and  has  benefitted  companies 
such  as  Booker  and  Seven  Seas, 
to  the  detriment  of  Crookes  and 
Fisons,  the  report  suggest. 
Almost  £6m  was  spent  on 
advertising  supplements  last  year, 
which  is  a  low  ratio  compared  to 
most  OTC  sectors.  Most 
manufacturers  do  not  have 


ESCRIPTION  SPECIALTIES 


stopping  steroid  treatment  before 
starting  Nizoral  shampoo.  Keep 
out  of  the  eyes.  If  the  shampoo 
does  get  into  the  eyes  wash  out 
with  cold  water 

Pharmaceutical  precautions 

Store  between  15-30°C  and 

protect  from  light 

Supply  restrictions  POM 

Packs  100ml  plastic  bottle  (£7.95 

trade) 

Product  licence  0242/0139 


Corwin 
tablets 

Manufacturer  Stuart 
Pharmaceuticals  Ltd,  Stuart 
House,  50  Alderley  Road, 
Wilmslow,  Cheshire  SK8  2EG 
Description  Round,  dark 
yellow,  film  coated  tablets 
impressed  "CORWIN  200"  on 
one  face  with  the  Stuart  logo  on 
the  other  highlighted  in  white, 
containing  200mg  xamoterol 
Uses  For  the  treatment  of  chronic 
heart  failure  for  patients  limited  by 
symptoms  such  as  fatigue  or 
breathlessness,  on  exertion. 
Should  not  be  used  in  patients  with 
severe  heart  failure  who  remain 
symptomatic  at  rest  and  those 
requiring  intensive  treatment  with 
other  drugs.  Corwin  is  a  partial 
agonist  at  beta-1  adrenoreceptors 
which  improves  cardiac  efficiency 
by  increasing  myocardial 
contractility,  improving  diastolic 
relaxation  and  lowering  left 
ventricular  filling  pressure 
Dosage  and  administration 
One  tablet  twice  daily. 
Improvement  in  symptoms  may 
be  progressive  over  several 
weeks.  No  specific  reduction  in 
dose  required  in  the  elderly 
except  where  there  may  be  renal 
impairment 

Contraindications,  warnings, 

etc  See  Data  Sheet.  Corwin  is 


sufficient  financial  resources  to 
support  major  advertising  cam- 
paigns. Boots  are  credited  with  30 
per  cent  of  the  market  in  terms  of 
distribution,  and  other  pharmacies 
21  per  cent.  Sales  of  dietary 
supplements  in  pharmacies 
amounted  to  £53m  in  1987  and 
sales  grew  at  twice  the  rate  of 
those  in  the  specialist  food  sector. 

The  Vitamins  and  Tonics 
Market  Direction  Report  (which 
also  covers  the  US,  French, 
Italian  and  West  German  markets) 
costs  £975  for  five  countries  or 
£250  for  one  country.  The  price 
includes  the  next  edition  to  be 
published  in  six  months. 
Euromonitor,  87  Turnmill  Street, 
London  EC1M5QU. 


excreted  by  the  kidneys  so  dosage 
should  be  adjusted  in  severe  renal 
impairment.  Elevations  of  liver 
enzymes  have  been  reported 
rarely.  Use  with  caution  in 
patients  with  outflow  obstruction 
Side  effects  Gastrointestinal 
complaints,  headache  and 
dizziness,  palpitations  and  muscle 
cramp  have  been  reported,  as  well 
as  angina  and  chest  pain  which 
should  be  expected  with  heart 
failure  patients 
Supply  restrictions  POM 
Packs  Calendar  packs  of  56 
tablets  (£26.60)  and  hospital  only 
packs  of  84  tablets  (£39.90,  both 
prices  trade) 

Product  licence  0029/0207 


BRIEFS 


Fucidin  tablets:  From  July  18  Fucidin 
enteric  coated  tablets  will  be 
replaced  by  film  coated  tablets. 
The  new  tablets  are  white,  oval 
and  imprinted  with  an  Assyrian 
lion  on  one  side  and  the  code 
number,  121,  on  the  other.  The 
tablets  remain  identical  in  all  other 
respects.  Leo  Laboratories  Ltd. 
Tel:  084  44  7333. 
The  new  strength  Becotide  Rotacaps 
are,  of  course,  400  micrograms, 
not  400mg  as  stated  last  week 
(p9).  Allen  &  Hanbarys  Ltd.  Tel: 
01-4224225. 

Phenergan  tablets  25mg  have  been 
reformulated  and  are  now  film 
coated,  circular  and  biconvex,  pale 
blue  in  colour  with  one  face 
impressed  PN  above  a  25  and 
reverse  face  plain.  They  come  in 
blister  packs  of  56  tablets  (£1.98 
trade).  The  500  and  50  tablet 
packs  are  discontinued.  May  & 
Baker  Pharmaceuticals,  division 
of  Rhone -Poulenc  Ltd.  Tel:  01-592 
3060. 

Oramorph  oral  solution  (morphine 
sulphate  10mg/5ml)  is  now 
available  in  a  250ml  pack  (£5.10 
trade).  Boehringer  Ingelheim  Ltd. 
Tel:  0344  424600. 
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Injection  comfort  is  the  first  concern  of  patients  who  use  insulin  every  day.  That's 
why  B-D  insulin  syringes  are  more  recommended  by  hospital  doctors  and  nurses  than 
any  other,  and  why  9  out  of  1 0  patients  prefer  them. 

Only  B-D  insulin  syringes  have  the  unique  Micro-Fine  III  needle,  made  from  the 
finest  28  gauge  tempered  steel.  We  fine  machine  every  tip  with  a  special  finishing 
process.  Then  finally  we  add  a  delicate  film  of  micro-bonded  lubricant.  Quite  simply, 
it  means  that  by  dispensing  B-D  insulin  syringes,  your  customers  get  the  smoothest 
injection  possible. 

We  also  offer  a  nationwide  support  service  to  any  insulin  user  needing  practical 
advice  on  diabetes  care.  Every  week,  more  patients  are  finding  that  there's  a  lot  we  can 
do  to  help.  Because  at  B-D  we  look  after  their  quality  of  life,  just  as 
our  Micro  Fine  III  needles  look  after  their  skin  We're  NO.1  bCCaUSB  patlBHtS  put  EOiUfOPt  first. 


BEcrmr 


DICKINSON    Between  Towns  Road,  Cowley,  Oxford  OX4  3LY 


Available  in  1ml  or  Viml  sizes,  in  packs  of  10. 


THE  BRAND 
A  GIANT  LEA 


With  a  new  formulation,  new  packaging  and 
three  new  presentations.New  Formula  Myci 
the  brand  leader,  is  all  set  to  make  even 
bigger  strides  into  the  footcare  market. 

THE  NEW,  EFFECTIVE, 
'DOUBLE  ACTION' FORMULA 

New  Formula  Mycil  can  now  include  two 
highly  active,  ingredients : 
TOLNAFTATE  BP  1%  w/w.  A  known  anti- 
fungal agent  which  kills  athlete's  foot  and  a 
powerful  Antiseptic. 
There's  now  more  reason  than  ever  to 
recommend  Mycil  to  your  customers. 

BRAND  NEW  PACKAGING 
AND  3  NEW 
PRESENTATIONS 

We've  added  three  new  presentations  to  the !  I 
existing  range: 

Mycil  Powder  in  Puffer  Pack  form. 
Mycil  Athlete's  Foot  Spray. 
Mycil  Anti-Perspirant  Foot  Refresher  Spray. 
The  complete  Mycil  range  has  also  beei 
given  a  brand  new  look.  Distinctive  nev. 
packaging  has  been  designed  to  reflect 
Mycil's  authority  in  the  market  and  give  the 
products  even  greater  shelf  appeal. 


ADER  TAKE 
FORWAR 
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for  healthy  feet 
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PUBLICITY  SUPPORT  ADDS 
A  KICK  TO  YOUR  SALES 

A  dynamic  consumer  campaign  in  national 

and  specialist  sporting  press. 

A  highly  visible  poster  campaign  in  Leisure 

Centres. 

Arresting  point-of-sale  material. 

Media  coverage  from  Mycil's  sponsorship  of 

Formula  3000  driver  Steve  Kempton. 

STOCK  NOW  FOR  THE 
SUMMER  PEAK... 

Mycil  sales  take  off  like  a  rocket  in  the 
summer  months.  So  stock  now  and  be 
S§£§^s  prepared  for  the  big  run  on  New 
HSfflS*    Formula  Mycil. 


. . .  AND  THERE'S  A  SPECIAL 
DEAL  IN  STORE  FOR  YOU 


To  help  you  prepare  for  the  heavy 
demand  this  summer  we  have  an 
eye-catching  counter  display  and 
attractive  bonus  offer  available. 
Ask  for  details  from  your 
Evans  Representative. 


New  formula  MYCIL  for  healthy  feet 

EVANS  Evans  Medical  Ltd,  Langhurst,  Horsham,  West  Sussex  RH12  4QD  Telephone  (0403)  41400 


WITH  OVER  80%+ 
MARKET SHARE THE 
CURRENT  EFFORT  TO 
CUT  OUT  SMOKING 
IS  DOMINATED  BY... 


STOPPERS 

TOBACCO  SUBSTITUTE  LOZENGES 


With  over  9  million  smokers  in  Britain  who  want  to  stop, 
our  huge  share  and  unbeatable  support  mean  that,  in  the 
anti-smoking  aids  market,  there  is  no  substitute. 
@  Undisputed  OTC  brand  leader  and  an  exclusive 

pharmacy  line. 
@  Brand  now  moving  off  your  shelves  faster  than  ever 

before! 

@  Highly  attractive  special  bonus  offers  now 
available. 

@  National  £300,000  campaign  continues  in  popular 
press  plus  tactical  support  in  health  &  fitness  related 
media. 


©  Eyecatching  display  outer  proven  to  maximise  sales 
through  impulse  purchase  when  next  to  till. 

@  Free  and  comprehensive  pharmacist/counter  assistant 
training  guides. 

With  top  share  and  top  support,  Stoppers  are  the 
most  popular  anti-smoking  aid  by  far.  So  take  advantage  of 
the  bonus  offers  now  and  make  sure  you  get  your  share. 


♦Trademark  of 
the  Stoppers  Co  Ltd 


RECOMMEND  SMOKERS  STOPPERS. 
YOU'LL  BE  GIVING  GOOD  ADVICE. 

Contact  your  Leo  Representative  or  the  Order  Department  on  08444  7333. 
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Hanimex  two  lens 
compact  in  locus 

Chemist  &  Druggist's  photographic  correspondent  Stanley  Bowler 
HonFRPS,  FBKS,  DGPh  runs  the  latest  Hanimex  compact  through  his 
standard  camera  test  and  unearths  a  classic  case  of  "pin-cushion  distortion". 


Hanimex  35DL  compact  camera:  Made  in 
China  and  distributed  in  the  UK  by 
Hanimex  (UK)  Ltd,  Dorcan,  Swindon  SN3 
5HW.  Tel:  0793  26211. 

This  rather  chunky  little  camera  is  available  in 


two  finishes  to  its  plastic  body  —  metallic  bronze 
and  metallic  burgundy.  Its  main  feature  is  a 
rotating  turret  which  carries  two  lenses  (marked 
Japan  Lens)  classified  as  "wide"  and  "tele". 
The  focal  lengths  are  34.4mm  and  43.4mm 


T 


'Tele '  lens  from  5ft  (left);  wide  angle  ( nght).  Note  'bowing '  of  shelves,  particularly  the  lower  one 
pin  cushion  distortion 


Wide  angle  and  tele  lenses  in  action 


Technical  Panel:  Hanimex  35DL  Compact  Camera. 

Country  of  Origin 

China 

Distributor 

Hanimex  (UK)  Limited, 
Dorcan,  Swindon  SN3  5HW. 
Tel:  0793  26211. 

Lenses 

"Wide"  f/5. 6  34.4mm  focal  length 
"Tele"  f/5. 6  43.4mm  focal  length 
Marked  "Japan  Lens" 

Shutter 

Speed  not  quoted 

Features 

Twin-lens  change-over  system. 
Simple  manual  operation  of  film 
transport  by  thumb-wheel  and 
manual  rewind 

Batteries 

Two  1 .5V  AA  Size  (MN1500  or 
equal) 

Accessories 

Soft  plastic  carrying  case  and 
wrist  sling 

Weight 

8  oz  (227g  unloaded  without 
batteries) 

Dimensions 

5in  x  3in  x  2  Vain 
127mm  x  76mm  x  55mm 

Suggested  selling  price 

£29.99 

Availability 

Immediate 

respectively.  The  angles-of-view  are  55°  and 
45° ,  so  that  there  is  not  a  great  deal  of  difference 
between  them  in  practice.  (In  former  times  the 
usual  focal-length  of  lens  fitted  to  a  35mm 
camera  was  50mm  with  a  35mm  lens  considered 
as  a  wide-angle  one.  A  true  "tele"  lens  would 
then  have  been  much  longer  than  the  50mm 
one.)  Changing  die  lens  from  "wide"  to  "tele" 
brings  in  a  small  mechanical  indicator  which 
points  to  the  slightly  smaller  picture  area  in  use. 

Camera  features 

On  the  top  panel,  at  the  right-hand  side,  is  the 
release  button,  with  the  exposure-counter  to  its 
left  and  a  little  below  it;  further  to  the  left  is  the 
manual  rewind-lever.  Incidentally,  when 
rewinding  a  film  the  sprocket-release  plunger 
has  to  be  held  depressed,  as  it  does  not  lock  into 
position  as  is  now  more  usual. 

Centrally  disposed  on  the  front  panel  is  the 
rotating  lens-turret  clearly  marked  with  the  type 
of  lens  in  use:  above  it  is  the  photo-electric  cell 
of  the  flash-warning  system.  Just  to  the  right  of 
the  PE-cell  window  is  the  viewfinder  and  at  the 
extreme  right  there  is  the  flash,  with  its  '  'on-off ' ' 
switch  immediately  below  it. 

On  the  bottom  panel  there  is  only  the 
sprocket-release  plunger  and  the  battery- 
compartment  door  —  two  "AA"  size  alkaline 
cells  are  needed. 

The  back  panel  carries,  along  its  upper  edge, 
the  "flash-ready"  light,  the  "use  flash" 
indicator,  the  eyepiece  of  the  viewfinder  and  the 
film-speed  setting  slider  catering  for  ISO  speeds 
of  100,200  and  400,  not  as  the  Press  literature 
and  leaflets  describe  as  ISO  100/200,  400  and 
1,000. 

Film-loading  is  manual  although 
comparatively  easy  once  the  door  latch  has  been 
released  by  strong  finger  nails.  The  instruction 
sheet  is  clearly  written  and  well  illustrated  but  its 
physical  size,  at  22lkm  by  11  xk in,  is  against  it. 
There  are  six  folds  and  the  opened-out  sheet  is 
as  big  as  a  newspaper  page! 

Indoor,  outdoor  tests 

The  usual  outdoor  and  indoor  tests  were  carried 
out  in  C&D  style,  using  a  fine-grain  black-and- 
white  film,  and  standard  processing  in  Acutol. 
The  results  were  not  quite  up  to  what  might  be 
expected  of  a  modern  35mm  camera  —  a  second 
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The  'brickwork  test ' 

sample  for  test  was  requested.  This  had  similar 
characteristics  to  the  first  one...  a  standard  of 
definition  (that  is,  the  ability  to  render  fine  detail) 
worse  than  usual  from  35mm  and  a  curious 
bowed  distortion  of  straight  lines  on  a  subject 
close  to  the  camera  but  within  the  specified 
minimum  distance.  In  the  text-books  this  is 
usually  referred  to  as  "pin-cushion  distortion" 
—  never  before  seen  by  this  reviewer. 

The  presentation  is  good,  with  a  coloured- 
card  carton  enclosing  two  foam-plastic 
enshrouding  end-pieces  into  which  the  camera 
fits  and  the  soft  plastic  carrying-case  wrapped 
round  it  for  further  protection. 
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Silverman  looks  ahead  to 
'challenging'  next  40  years 


It  is  our  intention  that  the  UK 
population  will  receive  a 
pharmaceutical  service 
unsurpassed  anywhere  in  the 
world  and  that  service  will  be  a 
personal  one,  promised  Royal 
Pharmaceutical  Society  president 
Bernard  Silverman  on  Tuesday. 

He  told  an  Office  of  Health 
Economics  symposium 
celebrating  the  40th  anniversary 
of  the  NHS,  that  pharmacy  had 
good  reason  to  look  back  with 
pride  on  its  service  to  patients  in 
the  NHS'  formative  years.  "The 
next  40  years  are  going  to  be  far 
more  demanding,  more 
challenging,"  he  said. 

Mr  Silverman  believed  the 
public  and  medical  profession 
were  slow  to  accept  the  change  in 
the  pharmacist's  function  from 
one  of  product  orientation  to 
patient  orientation.  Patients  still 
looked  to  the  doctor  in  preference 
to  anyone  else  for  advice  on 
prescribed  medicines,  and  CPs 
were  quick  to  dismiss  the 
intrusion  of  pharmacists  into  what 
they  regarded  as  their  domain. 
Even  some  pharmacists  were 
reluctant  to  emerge  from  the 
dispensary  because  their  system 
of  remuneration  favoured  those 
who  dispensed  speedily  and 
"submitted  lots  of  pieces  of  paper 
for  payment. 

The  president  described  the 
benefits  that  has  resulted  from  the 
development  of  clinical  pharmacy 
in  hospitals.  "We  pharmacists 
now  look  to  ministers  to  endorse 
the  positive  advantages  to  be 
obtained  by  extending  the  role  of 
clinical  pharmacists  throughout 
the  health  service,"  he  said. 

Individual  attention  and 
personal  service  were  far  more 
likely  in  a  community  pharmacy 
than  in  the  cold,  clinical 
environment  of  a  health  centre  or 
hospital,  Mr  Silverman  continued, 
and  he  went  on  to  describe  how 
community  pharmacists  were 
extending  their  role  into 
counselling,  health  education  and 
domiciliary  services. 

Changes  in  undergraduate  and 
continuing  education  would 
ensure  that  every  practising 
pharmacist  would  be  able  to  offer 
patients  the  personal  service  they 


had  a  nght  to  expect  in  a  mature 
NHS. 

Addressing  the  symposium,  — 
entitled  "People  as  patients  and 
patients  as  people"  —  Dr  John 
Griffin,  director,  Association  of 
the  British  Pharmaceutical 
Industry,  said  he  believed  much  of 
the  present  discontent  with 
medicine  stemmed  from  loss  of 
the  personal  relationship  between 
patient  and  doctor,  and  poor 
communication  led  to  lack  of 
confidence  in  treatment.  Doctors 
and  those  in  direct  contact  with 
patients  should  make  it  clear  they 
understood  patients'  problems.  In 
many  cases  the  doctor  could  show 
concern  by  not  prescribing  a 
medicine  but  by  taking  time  to 
discuss  the  patient's  condition  at 
length. 

The  pharmaceutical  industry 
could  also  show  concern  by 
providing  easily  understood 
information  as  package  inserts  in 
every  original  pack  and  by 
increasing  the  acceptability  of 


Dr  John  Griffin  oftheABPl 

medicines  to  improve  compliance. 
The  ABPI  thought  a 
"Compendium  of  patient 
information  leaflets"  should  be 
circulated  to  the  public  and 
professions,  a  move  already  made 
in  Sweden  and  Holland. 

Dr  Griffin  added  that  patient 
confidence  was  increased  if  there 
was  familiarity  with  the 
manufacturer's  name. 
' '  Reassurance  by  the  pharmacist 
that  a  generic  medicine  or  parallel 
import  is  'really  the  same'  does 
not  always  restore  confidence," 
he  said.  "Although  patients  will 
pay  lip-service  to  the  acceptability 
of  generic  prescribing  as  a 
possible  means  of  cost  saving, 


when  it  comes  to  their  own 
treatment  they  often  resent  being 
given  a  cheaper  alternative." 

Professor  George  Teeling 
Smith,  OHE  director,  maintained 
that  patient  wellbeing  was  the 
criterion  increasingly  being  used 
to  judge  the  effectiveness  with 
which  taxpayers'  money  was 
being  spent.  Pharmaceutical 
manufacturers  and  doctors  owed 
it  to  the  taxpayer  to  show  as 
clearly  as  possible  that  their 
products  and  treatments  were 
providing  good  value  for  money  in 
terms  of  making  patients  feel 
better  and  live  longer. 

Charles  George,  professor  of 
clinical  pharmacology,  University 
of  Southampton,  who  has  been 
carrying  out  trials  of  patient 
information  leaflets,  said  that  90 
per  cent  of  patients  thought  these 
leaflets  were  a  good  idea.  In  his 
current  trial,  due  to  finish  later  this 
year,  about  15,000  leaflets  are 
being  handed  out  by  pharmacies 
nationwide  to  patients  on  beta- 
blockers,  non-steroidal  anti- 
inflammatory agents  and 
antibiotics,  to  compare  responses 
in  the  North  versus  the  South  and 
in  rural  compared  with  urban 
areas. 


Which?  on 
insect  killers 

A  Which?  report  on  fly  killers 
found  aerosols  the  quickest  and 
most  effective.  The  test  was 
based  on  the  standard  method 
using  each  killer  on  around  1,000 
ordinary  house  flies  in  a  test  room. 
The  slow-release  strips  or  blocks 
were  placed  in  the  test  room  two 
hours  before  the  flies  were 
released. 

"Best  buys"  were  the 
aerosols.  Fly  papers  were  also 
found  effective  but  had  a  slow  kill 
rate  and  obvious  visual 
unpleasantries. 

Electric  ultra  violet  devices  did 
not  impress  Which?,  who  found 
over  half  the  flies  were  alive  after 
24  hours,  that  the  units  were 
noisy,  gave  off  sparks,  and  were 
expensive. 

Slow-release  strips  and  blocks 
were  not  recommended  as  the 
knockdown  and  kill  rate  was  slow. 
In  addition  it  was  reported  that 
Consumers'  Union  in  the  USA 
recently  warned  that  slow  release 
products  using  dichlorvos  had 
shown  that  long-term  use 
increased  the  risk  of  cancer. 

The  report  also  covered 
mosquito  repellents;  the  aerosols 
were  considered  easier  to  apply 
but  lasting  less  well  than  the 
liquids  which  made  the  skin  feel 
sticky.  Which  ?  is  published  by  the 
Consumers'  Association. 


Strathdyde  winners  of  the  Janssen  general  practice  pharmacy  prize, 
and  the  BPS  A  patient  counselling  prize  supported  by  Janssen,  Merrell 
Dow,  Upjohn  and  Safeway.  Back  row  (left  to  right)  Walter  Cook 
(BPSA  prize),  Dr  James  Johnson,  presenting  the  prizes,  Stewart  Ford 
(Janssen  prize),  front  row:  runners-up  for  the  Janssen  prize.  Hazel 
Wyper,  Lynn  Bankierand  Lynn  Hopkins 


For  First  Class  Quality  &  Value,  the  choice  is  pities**  itself! 


COMPRESSION 
HOSIERY 


Complete  Made-to-Measure  service  in 
traditional  qualities  including 
Flatbed  Knit,  One  Way  Stretch  and 
Nylon  Net. 


•  Stock  Belts  (abdominal  &  spinal) 

•  Elastic  Band  Trusses 

•  Jock  Straps    •Athletic  Slips 

•  Stockinette  Bandages  D.T. 


DRUG  TARIFF  COMPRESSION  HOSIERY  IN  BELOW  KNEE  AND  THIGH  STYLES  -  CLASSES  1.  II  &  III. 


HEALTHCARE 
PRODUCTS 


SALLIS  LIMITED    Waterford  St.,  Old  Basford,  Nottingham  NG6  0DH    0602  787841/2 
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"SALES 
HIGHER  THAN 
FORECAST" 

"Beanstalk's  display 
system  is  excellent,  it  is 
easier  to  manage,  provides 
a  better  method  of  display 
and  a  more  professional 
image  than  other  systems 
we  have  used  and  we  have 
surpassed  our  anticipated 
turnover  dramatically" . 
Mrs.  Campbell, 

Buchanan  &  Campbell,  Glasgow 


"I  had  heard  of  refits 
taking  weeks,  we  did  it  in  a 
weekend.  First  impressions, 
were  a  feeling  of  space, 
continuity  of  stock  (many 
customers  thought  we  were 
carrying  new  lines!!)  and  a 
bright,  clean  atmosphere. 
There  is  now  a  definite 
customer  flow,  vision 
greater  and  more 
importantly,  sales  have 
increased  by  over  25%  and 
profit  is  up  . 

Mr  M.  Katton 
Kalmak,  London  SE1 


"In  numerous  refits  over 
the  years,  I  can  say  this  is 
undoubtedly  the  most 
exciting  development  we 
have  undertaken.  I  can  find 
no  praise  high  enough  to 
describe  the  attention  given 
to  every  detail  of  the  job  by 
the  company  representative, 
which  enabled  this  refit  to 
be  completed  so  successfully 
and  with  such  an  immediate 
and  dramatic  increase  in 
business". 

Mr  G.  Shepherd, 

G.M.  Shepherd  Ltd,  Ellon 


'RING  UP'  BEANSTALK 
FOR  THE  PROFESSIONAL 

APPROACH  TO 
PROFITABLE  RETAILING 


I 


Let  Beanstalk  open 
the  door  to 
greater  profits. 


he  Beanstalk  Retail  Display  System  will  open  up  your  shop  into  a 
bright,  well-organised  'user-friendly'  environment,  and  more  importantly 
open  the  door  to  greater  profit  opportunities. 

You'll  be  amazed  how  Beanstalk's  Resources  can  transform 
congested,  inefficient  display  areas  into  spacious,  professional  store 
layouts  that  positively  encourage  more  purchases  and  more  repeat  visits. 

Beanstalk  has  over  35  years'  experience  of  the  retail  pharmacy  market 
and  with  a  national  network  of  professional  consultants  whose  role 
it  is  to  open  up  a  brighter,  more 
profitable  future  for  the  independent 
retailer,  and  a  fast,  efficient  delivery 
and  installation  service  from 
nationwide  branches,  you'll  see  why 
you  should  be  talking  to  Beanstalk. 

Call  us  now  on  (0243)  788111  (24  hrs), 
or  'FREEPOST'  the  coupon  below. 

Ask  about  our  Leasing  Scheme 


Please  tell  me  more  about  Beanstalk's  Resources 
that  open  the  door  to  more  profitable  retailing 

Name: 

Trading  as:  

Address: 


Post  Code: 


Tel: 


Beanstalk  Ltd. 

Freepost,  Chichester,  West  Sussex  POl  9  2TZ 
Phone  (0243)  788111  24  Hrs 


E 

0) 

to 

>. 
CO 


rx 


CD  9/7/88 


T  hink  of 


now 


It  was  only  natural  that  the  best  selling  beauty  shampoo  Timotei  should 
launch  out  into  Face  Care.  And  its  only  natural  that  you  should  have  another 
big  success  on  your  hands. 

The  gentle,  quality  image  of  Timotei  is  exactly  right  for  skin  care  and 
gives  you  your  best  chance  yet  to  break  into  this  lucrative  market 

It's  one  of  the  fastest-growing  categories  -  we  predict  your  profits  will 
grow  with  it,  once  Timotei  hits  the  shelves. 

Leaving  nothing  to  chance,Timotei  skin  care  will  outspend  the  competition 


BIGGEST     BRANDS     /     BIGGEST     SALES     /     BIGGEST     PROFITS  / 


quadruple  it. 

with  a  massive,  impressive  advertising  campaign,  using  national  TV  and 
women's  press.  It  will  be  supported  by  a  huge  sampling  promotion,  because  to 
try  it  is  to  buy  it 

The  packaging  reflects  the  gentle,  high  quality  contents,  whilst  at  the  same 
time  is  modern  and  stylish,  designed  to  attract  Timotei  customers. 

To  maximise  your  profits,  stock  the  complete  range.  That's  how  your 
customers  will  buy  it 

Another  success  from  Elida  Gibbs. 


ROM     THE     BIGGEST     NAME      IN     TOILETRIES     •      ELIDA     GIBBS  / 


PENS 


Rial  well  knmm  ',h%m "  hh  your  phainnaicisf1"  nuin'i  jusi  apply  to  medicines.  Pharmacies  caw  compete  with  department  stores 
if  they  can  offer  well-informed  advice  on  beauty  products.  C&D  gives  you  all  the  facts  on  foundations.  Women  spend  more  per 
purchase  on  foundation  than  on  any  other  colour  cosmetic,  and  these  days  the  variety  available  can  be  confusing.  Add  to  this  the 
number  of  women  who  don't  know  how  to  apply  it,  and  it's  clear  that  this  is  an  area  where  point  of  sale  advice  can  be  a  godsend. 


UNDERCOVER  AGENTS 


Foundation,  along  with  powder  and  concealer, 
is  used  to  even  out  skintone  and  cover  small 
blemishes  and  shadows.  It  also  gives  a  smooth 
surface  for  other  make-up,  and  helps  it  stay  on 
longer.  Many  modern  products  also  have 
skincare  benefits,  containing  moisturisers 
and/or  sunscreens. 

There  are  several  different  types,  and 
making  the  right  choice  for  your  customer  is 
partly  a  matter  of  skin  type  and  age,  and  partly 
concerned  with  the  coverage  they  want  and 
the  consistency  they  prefer. 
Liquids:  Give  light  moist  coverage,  good  for  dry 
and/or  older  skins .  Easy  to  apply  and  blend . 
Creams:  Heavier  coverage,  good  for  slightly 
uneven  colouring.  Suit  most  skin  types,  but 
need  to  be  used  quite  sparingly  on  oily  skins. 
Blocks:  Solid  powder/creams.  Good  for  oily 
skins. 

Mousses:  Currently  available  in  only  a  few 

ranges,  but  look  likely  to  grow.  Suit  most  skin 

types,  but  can  be  difficult  to  apply  on  dry  skins. 

Give  light  to  medium  coverage . 

Gels:  Give  transparent  colour  with  minimal  or 

no  cover.  Best  on  young,  tanned  or  clear 

skins. 

Tinted  moisturisers:  Give  light  coverage  and 
usually  incorporate  a  sunscreen.  Good  for 
most  skins  if  heavy  coverage  is  not  required, 
and  popular  for  the  Summer. 

Concealers  are  similar  to  foundations  but 
contain  more  pigment  and  are  used  in  small 
areas  to  conceal  blemishes  and  uneven  colour. 
The  main  types  are: 

Sticks:  Useful  for  carrying  in  handbags,  but  best 
applied  with  a  brush. 

Creams:  Same  consistency  as  sticks,  and  give 

similar  fairly  heavy  coverage. 

Mousses:  Lighter  coverage,  easy  to  blend.  Not 

widely  available  as  yet. 

Colour  corrective  moisturisers  and  powders:  Used  to 

counteract  skin  tone  problems.  Green  tones 

down  redness,  lilac  perks  up  a  sallow  skin, 

white  reflects  light  and  gives  a  glow  to 

washed-out  skin.  Moisturisers  are  used 

before  foundation,  or  powders  after  it  and 

before  finishing  powder. 

Powder  is  the  final  touch,  to  give  a  matt 


look  and  help  set  the  make-up.  There  are 
three  basic  types: 

Loose:  Comes  in  a  tub  and  is  applied  with  a  puff 
or  cotton  wool  and  the  excess  dusted  off.  This 
is  the  best  powder  to  use  when  initially 
applying  make-up  as  it  gives  a  matt  look 
without  looking  caked. 
Pressed:  Comes  as  a  tablet  in  a  compact  and  is 
best  kept  for  touching  up  make-up  during  the 
day  rather  than  applying  on  fresh  foundation. 
The  sponges  or  puffs  used  to  apply  it  should  be 
kept  scrupulously  clean.  Both  loose  and 
pressed  powder  comes  in  a  choice  of  shades  or 
translucent:  most  make-up  artists  prefer  the 
latter  for  a  more  natural  look . 
Bronzing  powders:  These  are  not  the  same  as 
finishing  powders  but  the  name  can  give  rise  to 
confusion.  They  are  used  as  a  kind  of  all-over 
blusher  to  give  a  suntanned  glow  to  the  skin, 
and  really  need  to  be  applied  onto  either 
unmade-up  skin  or  translucent  powder. 
Applying  over  foundation  alone  can  give  a 
blotchy  effect. 

The  best  place  to  test  a  foundation,  if  it 
can't  be  applied  to  the  face,  is  on  the  back  of 
the  wrist.  Choosing  the  right  shade  is 
something  many  women  seem  to  find  difficult. 
Foundation  should  not  be  used  to  achieve  a 
dark  suntan:  too  dark  a  shade  simply  looks 
unnatural.  Most  women  will  be  best  suited  by 


choosing  a  foundation  one  shade  lighter  than 
their  skin  tone.  This  changes  with  age, 
generally  getting  lighter. 

Choice  of  shade  is  most  difficult  for  the 
very  pale  or  dark,  who  can  easily  end  up 
looking  too  "made-up".  Companies  are 
beginning  to  create  more  pale  shades  in 
response  to  demand  for  a  more  natural  look, 
but  if  a  customer  can't  find  anything  light 
enough,  you  could  try  mixing  a  little  with 
moisturiser,  which  will  sometimes  lighten  the 
colour,  or  suggest  a  tinted  moisturiser. 

Black  women  often  have  problems  too  — 
there  are  some  36  different  shades  of  black 
skin.  These  can  be  subdivided  into  four  basic 
colour  groups  according  to  undertones:  red, 
yellow,  copper  and  olive  or  beige.  Since  these 
differ  from  colours  that  foundations  for  white 
skins  are  based  on,  it  is  best  to  choose 
specially  formulated  products.  Black  women 
should  be  advised  to  try  colours  out  only  on  the 
face,  because  of  variations  of  tone  on  different 
parts  of  the  body.  Even  on  the  face  there  can 
be  differences  in  colour  between  the  cheeks, 
neck  and  central  T-zone,  so  the  best  advice  is 
to  look  for  a  match  with  cheeks  or  jawline.  To 
achieve  a  natural  look,  choose  a  shade  that 
matches  skin  colour  as  closely  as  possible. 
Two  or  three  shades  may  have  to  be  blended 
to  achieve  the  right  colour. 


Applying  foundation  is  not  difficult  provided  a 
few  basic  rules  are  followed.  Our  step-by-step 
guide  should  help  you  answer  customers' 
questions,  or  demonstrate  the  products. 
Stage  1.  After  cleansing,  apply  moisturiser  and 
allow  it  to  sink  in  for  a  few  minutes.  As  well  as 
protecting  skin,  this  gives  a  good  surface  for 
foundation  and  makes  it  easier  to  apply  and 
blend. 

Stage  2.  Apply  foundation  in  small  dots  all  over 
the  face.  Dampen  a  make-up  sponge,  pressing 
off  excess  moisture  on  a  tissue.  Use  the 
sponge  to  blend  the  foundation  over  the  face , 
including  eyelids  and  lips.  Blend  down  over  the 
chin  and  slightly  onto  the  neck  to  avoid  a 
"tidemark"  round  the  jawline. 


Stage  3.  Apply  concealer  with  a  brush  to 
blemishes,  red  areas,  or  shadows  under  the 
eye.  This  can  be  done  before  foundation,  and 
manufacturers  often  suggest  it  should  be,  but 
if  foundation  is  applied  first  you  can  see  more 
clearly  which  areas  really  need  concealer,  and 
the  smooth  surface  makes  it  easier  to  blend 
without  stretching  the  skin. 
Stage  4.  Blend  in  concealer,  using  very  gentle 
patting  motions  with  the  ring  finger,  especially 
around  the  eyes. 

Stage  5.  Dust  with  loose  powder  using  a  puff  or 
cotton  wool:  dust  off  excess  with  a  large  soft 
brush,  finishing  with  downward  strokes.  If  the 
finished  effect  looks  smooth  and  matt  but  in 
need  of  a  little  colour,  you've  got  it  right. 
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When  they've  got 
migraine  but  not  a 
prescription, 
recommend  Migralift. 


Migralift 


FAST  RELIEF 
for 

migraine  headache, 
nausea  and  vomiting 


"  "   '        '         ' .,       .     '  : 


Migralift  has  been  extensively  tested  in 
clinical  trials,  and  is  a  standard  formula  prescribed 
by  doctors.  It  combines  two  dosage  forms  - 
Migralift  Pink  taken  at  the  early  stages  of  an  attack 
can  suppress  the  symptoms.  Yellow  Migralift 
should  be  taken  in  cases  where  the  migraine 
persists  despite  the  initial  Pink  tablet  treatment. 

With  major  advertising 
in  both  national  press  and  a 


Migralift 


nationwide  radio  campaign,  migraine  customers 
everywhere  will  know  of  Migralift.  And,  as  the 
only  advertised  migraine-specific  treatment  you 
can  be  sure  your  migraine  customers  will  ask 
for  Migralift  to  lift  their  symptoms.  So  with  our 
national  coverage  migraine  sufferers  won't  be 
in  the  dark,so  keep  your  customers  out  of 

the  dark  too  -  stock 
Migralift  today. 


The  only  specific  OTC  treatment  for  all  the  symptoms  of  migraine. 

Presentation:  Pink  tablets  -  Buclizine  hydrochloride  6,25mg,  Paracetamol  PhEur  500mg,  Codeine  Phosphate  PhEur  8mg  Yellow  tablets  -  Paracetamol  PhEur  500mg, 
Codeine  Phosphate  PhEur  8mg  Indications:  For  the  treatment  of  migraine  attacks  which  can  include  the  symptoms  of  migraine  headache,  nausea  and  vomiting  Dosage 
and  administration:  Adults  Treatment:  2  Pink  Migralift  immediately  it  is  known  that  a  migraine  attack  has  started  or  is  imminent  If  symptoms  persist,  2  Yellow  Migralift 
every  four  hours  Maximum  8  tablets  (2  Pink  and  6  Yellow)  in  24  hours  Children  10- 14  years-  One  Pink  Migralift  initially.  If  required,  1  Yellow  Migralift  every  four  hours 
Maximum  4  tablets  (1  Pink  and  3  Yellow)  in  24  hours  Product  Licence  Number:  232/0027-28  Information  by  post  only  from  International  Laboratories  Ltd,  Charwell 
House,  Wilsom  Road,  Alton,  Hants.  CU34  2TJ, 


ABERDEEN 


BPC  ABERDEEN 


Aberdeen:  big  enough  to  cope, 
small  enough  to  care 


The  British  Pharmaceutical  Conference  this  year  moves  to  Aberdeen.  Chief  administrative  pharmaceutical  officer  for 
Grampian,  Orkney  and  Shetland  Health  Boards,  Arthur  Williams,  extends  a  warm  welcome  to  prospective  delegates  and 

gives  a  flavour  of  what  the  venue  and  surrounding  area  has  to  offer. 


Aberdeen  has  all  the  facilities  expected  of  a 
prosperous  University  City  and  is  set  in  an 
area  of  outstanding  natural  beauty  and 
historical  interest.  The  pharmaceutical 
community  of  both  the  City  and  Grampian 
Region  extend  a  very  warm  invitation  to  our 
colleagues  to  join  us  for  what  we  feel  sure  will 
be  a  very  rewarding  experience,  both 
professionally  and  socially. 

Although  Scotland's  third  largest  city 
Aberdeen  has  a  friendly  almost  village-like 
atmosphere .  The  advent  of  North  Sea  oil  has , 
of  course,  had  a  major  impact  on  the  City  and 
hinterland,  but  these  changes  will  serve  only 
to  enhance  a  visitor's  stay.  Hotels  of 
international  standard  are  now  well 
established;  shopping  facilities  reflect  the 
increased  prosperity,  although  bargains  are 
still  to  be  found!  Communications  to  Aberdeen 
are  excellent,  by  rail,  road  or  air,  although  like 
most  busy  cities  car  parking  remains  a 
problem.  Within  the  City,  access  to  the  many 
historic  buildings  is  convenient,  many  sites 
being  within  easy  walking  distance  from  each 
other. 

Delegates  staying  at  the  University  hall  of 
residence  will  benefit  from  the  compact  nature 
of  the  site,  and  given  fine  weather,  the  walks 
to  lecture  venues  will  be  full  of  interest  with 
the  opportunity  to  see  such  magnificent 
buildings  as  King's  College  Chapel  —  the 
distinctive  crown  tower  provides  the 
inspiration  for  the  Conference  logo  —  and  the 
Town  House  of  Old  Aberdeen. 

Old  Aberdeen  itself  is  a  conservation  area 
with  cobbles  covering  many  of  the  streets  and 
alleyways.  In  the  city  centre  is  Marischal 
College  founded  in  1593  as  a  Protestant  rival 
to  King's  College,  (founded  in  1495).  These 
colleges  were  amalgamated  in  1860  to  form 
the  present  day  University.  Although  the 
University  has  numerous  ancient  and 
historical  buildings,  conference  delegates  will 
also  benefit  from  the  use  of  the  modern 
facilities.  The  Conference  Banquet  will  be  held 
in  Elphinstone  Hall,  a  setting  that  will  provide 
the  atmosphere  befitting  such  an  occasion. 

Medical  education  is  well  established  in 
Aberdeen,  the  medical  school  being  one  of  the 
oldest  in  Western  Europe. 

As  and  when  time  allows  accompanying 
members  and  delegates  are  urged  to  see 
something  of  the  City  and  surrounding 
countryside.  Within  the  central  area  of  the 
City  many  fine  buildings,  museums  and 
exhibitions  will  amply  reward  a  visit.  Particular 
mention  must  be  made  of  Provost  Skene's 
House,  a  restored  building  dating  from  1545; 
Provost  Ross's  House,  the  16th  century 
home  of  Aberdeen's  Maritime  Museum;  and 
Aberdeen  Art  Gallery  renowned  for  its 
excellent  collection  of  Impressionist  paintings, 
sculptures,  Scottish  silver  and  glass. 


Aberdeen  is  justly  famous  for  many  other 
fine  buildings  such  as  the  Town  House, 
Tolbooth,  St  Nicholas'  Kirk,  St  Mary's 
Cathedral  and  the  Mercat  Cross.  Less  grand 
buildings  such  as  the  houses  and  commercial 
buildings  of  the  West  end  of  Aberdeen  are  also 
well  worth  seeing.  Granite  is,  of  course,  so 
characteristic  of  the  City  buildings. 

Parks  and  gardens  abound  in  the  City.  As 
nine  times  winner  of  the  Britain  in  Bloom 
competition,  Aberdeen's  reputation  as  a  floral 
city  is  unique.  Spring  displays  of  daffodils  and 
crocuses  give  way  to  roses  everywhere,  in 
parks,  gardens,  even  the  central  reservations 
of  dual  carriageways.  Heaths  and  heathers  are 
also  widely  featured  in  both  formal  and 
informal  displays. 

Entertainment  for  all  tastes  is  readily 
available:  modern  cinemas,  the  recently 
refurbished  Music  Hall  and  His  Majesty's 
Theatre  all  provide  a  wide  range  of  top  class 
programmes  throughout  the  year.  As  a 
maritime  centre  Aberdeen  gives  an 
opportunity  to  see  the  fishing  industry  —  an 
early  morning  visit  to  the  fish  auction  is  not  to 
be  missed.  North  Sea  oil  rigs  are  serviced  by 
brightly  painted  vessels  that  will  be  seen 
entering  and  leaving  the  busy  harbour.  Sandy 
beaches  are  a  few  minutes  walk  of  the  halls  of 
residence.  A  fine  promenade  should 
encourage  the  growing  number  of  early 
morning  joggers  to  pack  their  kit .  Shopping  in 
Union  Street  and  the  new  shopping  centres, 


is  not  to  be  missed:  woollen  goods,  fine 
Scottish  foods,  crystal  and  malt  whisky  make 
ideal  presents.  Superb  local  cuisine  includes 
salmon,  a  wide  range  of  sea  foods  and,  of 
course,  Aberdeen  Angus  beef  —  calorie 
counters  beware! 

Beyond  the  boundaries  of  the  City  the 
opportunities  for  recreation  are  almost 
limitless.  The  Conference  excursion 
programme  gives  some  idea  of  what  is 
available.  Castles  are  perhaps  the  most 
striking  feature  —  dramatic  stark  ruins  on  cliff 
tops  (Dunottar)  contrasting  with  restored, 
lived-in  small  castles  such  as  Craigievar, 
Pitfichie  and  Leslie.  The  National  Trust  for 
Scotland  has  many  magnificent  castles  in  its 
care;  Drum,  Crathes,  Castle  Fraserand  Fyvie 
are  all  within  a  25  mile  radius  from  Aberdeen. 
Fyvie  Castle  is  of  particular  interest,  housing 
many  fine  pictures  including  a  number  of 
Raeburn  portraits.  Royal  Deeside  is  a  delight 
at  any  season,  and  is  well  known  as  the  setting 
for  the  Royal  Family's  holiday  home  of 
Balmoral  Castle.  Gardens  of  both  famous 
properties  and  country  cottages  will  give 
delight,  cliff  top  walks,  fishing  villages  and 
remote  sandy  bays  will  interest  the  botanist, 
bird  watcher  and  historian.  The  only  whisky 
trail  in  the  world  will  not  doubt  attract  those 
interested  both  in  pharmaceutical  technology, 
and  the  end  product. 

Golf  is,  of  course,  the  truly  national  game, 
hill  walking  and  climbing  will  attract  the  more 


King 's  College  chapel,  whose  distinctive  crown  tower  provides  the  inspiration  for  the  Conference  logo 
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We're  spending  1A  million  pounds 
telling  consumers  to  come  to  you. 
Are  you  ready  for  them? 


IF  BUYING  A  REALLY  EFFECTIVE 
TREATMENT  FOR  PILES  EMBARRASSES  YOU, 
PASS  THIS  NOTE  TO  YOUR  PHARMACIST. 

Only  pharmacies  can  sell  Anodesyn,  and  you  have  to 
ask  for  it  by  name. 

Anodesyn  is  acknowledged  to  be  a  truly  effective 
haemorrhoidal  preparation.  Its  triple  action  reduces 
swelling,  stops  itching  and  promotes  healing. 

Doesn't  all  that  make  it.  well  worth  speaking  up  for? 
Try  it...  AN-O-DE-SYN  There,  that  wasn't  difficult  was  it? 

(Or  you  can  use  the  little 
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Anodesyn 
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note  we've  provided!) 


Anodesyn 


Triple  Action 
Ointment  for 

Haemorrhoids 


i 
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FOR  A  CONFIDENTIAL,  PERSONALISED  ENQUIRY  SERVICE,  PLEASE  WRITE  TO  THE  ANODESYN  HAEMORRHOID  ADVISORY 

SERVICE,  PO  BOX  12,  NOTTINGHAM  NG7  206 
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The  Conference  committee  (back  row  left  to  right)  R.  Neil  (stewarding),  R.  Steel  (vice-chairman),  D. 
Forbes  (treasurer),  A.  Williams  (secretary,  local  committee),  DrA.  Winfield  (accommodation),  I.G.  Will 
(publicity),  B.  Massey  (transport),  A.  Johnston  (sports),  and  seated  (left  to  right)  Mrs.  M  Bryce  (ladies), 
Mrs.  S.  Paterson  (university  facilities),  Dr  G.  Cox  (chairman,  local  committee),  Mrs  M.  Forbes  (catering) 
and  co-opted  member  Mrs  K.  Minto  of  the  Aberdeen  Tourist  Board 


energetic,  swimming  in  the  North  Sea  is  only 
for  the  brave  or  foolhardy,  but  if  the  Summer 
is  kind  —  who  knows! 

The  pattern  of  services  provided  in  the 
community  reflects  the  geography  and 
population  distribution  within  Grampian. 
Community  pharmaceutical  services  are 
provided  from  124  community  pharmacies, 
almost  half  of  which  are  situated  in  the  City  of 
Aberdeen  and  its  suburbs.  In  addition,  26 
doctors  in  11  general  medical  practices 
dispense  for  their  patients  because  there  is  no 
readily  accessible  pharmacy.  Almost  20,000 
patients  outwith  the  City  of  Aberdeen  are 
"dispensing  patients".  Collection  and 
delivery  services  set  up  in  such  locations  as 
Braemar  are  formally  recognised  by  the  Royal 
Pharmaceutical  Society  and  paid  for  by  the 
health  board.  There  are  a  number  of  part-time 
pharmacies  in  small  coastal  villages.  Local 
wholesaler  services  are  provided  by  a  branch 
of  Vestric  and  Wm  Davidson. 

Advice  on  the  provision  of  community 
pharmaceutical  services  is  provided  to  the 
Grampian  Health  Board  by  a  very  active  Area 
Pharmaceutical  Committee  chaired  by  Mr 


Aberdeen  fish  market 
morning  visit 


a  must  for  an  early 


I.G.  Will.  Excellent  relationships  exist 
between  the  community  and  hospital  services, 
the  services  of  the  hospital-based  drug 
information  department  being  very  well 
utilised  and  much  appreciated.  Under  the 
chairmanship  of  Mrs  Sheila  Paterson  the  local 
branch  of  the  Society  holds  regular  meetings 
on  a  wide  range  of  topics  throughout  the 
Winter  months.  Members  are  keenly  looking 
forward  to  welcoming  their  colleagues  to 
Aberdeen. 

Since  1964  when  the  '  'oil  boom"  started, 
services  to  the  offshore  industry  have  been 
developed  by  local  pharmacists. 
Requirements  for  medicines,  dressings, 
medical  equipment,  etc,  are  all  catered  for, 
together  with  the  provision  of  advisory 
services.  Community  pharmacists  in  the 
North  East  have  responded  to  the  challenges 
of  serving  the  oil  industry  both  during  the 
hectic  early  years  and  during  the  more  settled 
second  decade.  No  doubt  services  will 
continue  to  be  developed  in  the  years  ahead. 

Hospital  pharmaceutical  services  are 
centred  on  a  major  central  area  pharmaceutical 
department  of  some  2,500sq  m  situated  at 
Aberdeen  Royal  Infirmary.  Since  half  of  the 
population  of  Grampian  is  found  within  the  City 
and  suburbs  it  is  natural  that  health  services 
generally  have  been  concentrated.  Aberdeen 
Royal  Infirmary  is  situated  within  a  magnificent 
complex  which  includes  Royal  Aberdeen 
Children's  Hospital,  Aberdeen  Maternity 
Hospital,  a  college  of  nursing,  a  large  health 
centre  and  the  clinical  departments  of  the 
medical  school.  Beyond  the  City,  the  small 
coastal  and  rural  towns  have  local  community 
hospitals  situated  in  close  proximity  to  health 
centres,  general  practitioners  providing  a 
range  of  services  to  both  in-patients  and 
patients  in  the  community.  A  total  of  5,634 
beds  of  all  types  is  provided  to  meet  the  needs 
of  patients.  Dispensing  services  are  also 
provided  from  three  satellite  dispensaries  so 
that  the  special  needs  of  individual  patients  can 
be  met  on  site. 

Drug  distribution,  production,  quality 
assurance  and  drug  information  services,  all  of 
which  require  considerable  capital  investment, 
are  located  within  the  area  department.  The 
benefits  which  flow  from  this  arrangement  are 
significant:  purchasing  policies  can  be 
effectively  controlled,  bulk  purchasing  is 
facilitated  and  best  use  can  be  made  of  scarce 
resources.  A  sophisticated  computerised  drug 
managment  system  provides  the  managment 


information  necessary  to  control  an  annual 
drug  budget  of  some  £4m.  Specialist  services 
such  as  total  parental  nutrition  compounding, 
radiopharmaceuticals  and  aseptic  dispensing 
services  are  all  provided  from  well  equipped 
laboratories. 

A  full  range  of  services  to  Orkney  and 
Shetland  Health  Boards  (291  beds)  is  also 
provided  on  an  agency  basis.  During  the  mid 
1960's  the  pioneering  work  of  Graham  Calder 
and  his  colleagues  working  at  Aberdeen  Royal 
Infirmary  firmly  established  the  place  of  the 
pharmacist  within  the  ward  team.  The 
provision  of  clinical  pharmacy  services  is  today 
very  much  a  feature  of  the  service,  with  a 
team  of  clinical  pharmacists  providing  services 
to  both  the  major  hospitals  within  the  City  and 
the  associated  smaller  hospitals.  An  important 
feature  of  the  work  of  the  clinical  pharmacist 
is  the  introduction  of  ward  prescribing  policies 
based  on  a  core  formulary  developed  in 
partnership  with  the  department  of  clinical 
pharmacology  of  the  University  of  Aberdeen. 
Practice  research  is  encouraged  within  the 
Grampian  area  pharmaceutical  service. 
Current  interests  of  members  of  staff  includes 
services  for  asthmatic  patients,  formulation  of 
liquid  oral  medicines,  drug  education  services 
for  older  people  and  the  stability  of  TPN 
preparations.  Close  working  relationships 
exist  with  the  school  of  pharmacy ,  RGIT  and 
the  medical  school.  Training  facilities  in  clinical 
pharmacy  for  both  undergraduates  and 
postgraduates  have  been  developed,  based  on 
a  professional  medical  ward. 

Pharmaceutical  education  has  a  long  and 
honourable  tradition  in  Aberdeen.  The  origins 
of  the  present  school  of  pharmacy  can  be 
traced  back  to  1839,  and  over  the  years 
pharmaceutical  education  in  Aberdeen  has 
developed  in  response  to  the  many  demands 
placed  upon  the  profession.  In  1881  the 
teaching  of  pharmacy  became  associated  with 
Robert  Gordon's  Institute  of  Technology 
where  it  continues  to  thrive.  Notable  heads  of 
the  school  includes  Dr  J.F.  Tocher,  Mr  E.G. 
Bryant  and  Mr  J.E.  Bowers.  In  1959  Dr  D. 
Edwards  was  appointed  head  of  school.  His 
contribution  to  the  development  of  the  school 
is  widely  recognised,  and  his  retiral  in  1985 
was  marked  by  many  expressions  of  respect 
and  affection.  Sadly  Dr  Edwards  did  not  live  to 
enjoy  a  long  and  well  deserved  retirement .  In 
1987  Professor  R.M.E.  Richards  took  up  his 
post  as  head  of  school.  Up  to  80  students  are 
accepted  for  the  first  year  of  the  course ,  many 
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PURE 
BABY  JUICE 

SPECIALLY  BLENDED  FOR  BABIES  AND  TODDLERS 

Apple  &  Orange 
Juice 


W  JUICE 

Apple  & 
currant  Juice 


JUS!  *DD 


.  WATER 


GLUTEN 


FREE 


So  many  Mums  feel  un- 
sure   of   themselves  when 
the    all-important  weaning 
time  arrives. 

So  often,  they  come  to  you 
for  help.  When  they  do,  tell 
them  about  Robinsons. 

You  can  be  confident  you 
are  giving  sound  advice  because 
Robinsons  have  an  enviable  repu- 
tation for  quality  and  experience  in 
infant  nutrition. 
Mums  will  be  pleased  that  Robinsons  total 
range  makes  the  problems  of  Baby's  diet  so  very 
much  simpler. 

ROBINSONS  BABY  FOODS  ■  Provide  a 
complete,  tasty  menu  of  breakfasts,  tea-time  treats, 
dinners  and  desserts  right  through  the  weaning 
period  •  Each  individual  menu  is  nutritionally 
balanced  and  free  from  artificial  flavours,  colours  or 
preservatives  ■  Mums  can  mix  as  much  as  Baby  needs 
and  safely  save  the  rest. 

ROBINSONS  BABY  JUICES  •  With  all  the  fruit, 
the  varieties  have  been  specially  chosen  for  low 
acidity  to  prevent  tummy  upsets  ■  No  artificial 
ingredients  or  added  sugar.  Rich  in  Vitamin 
C  •  Ready  to  drink  and  give  almost  twice 
as  much  as  ordinary  glass  bottles. 

ROBINSONS  C •  BERRY   •  Concen- 
trated Baby  Juice . .  .just  right  for  big  or  little 
drinks  ■  Unique  Grape  and  Berry  varieties, 
totally  free  from  added  sugar. 


GLUTEN  FREE 

NO  ADDED  SALT 

NO  ADDED  SUGAR 

NO  ADDED  PRESERVATIVES 


NO  ARTIFICIAL  C 


OLOURS  OR  FL 


AVOURSj 


All  Robinsons  Foods  andjuices  have  this  ai-o-glonce  healthy 
eating  guide 

That's  the  story  you  can  tell 
your  customers;  and  be  confident 
they'll  buy  Robinsons  happily 
ever  after! 

"And  I'll  be  telling 
mums    on    TV   and  in 
specialist    Mum  and 
Baby  Press!" 


ALL  MUMS  NEED 
TO  KNOW  ABOUT  BABY  FOOD 
AND  BABY  JUICES' 


THE  SYMBOL  OF  SERVICE  TO  THE  CHEMIST 
FREEPHONE  0800  282892 


BUSINESS 
MT  ISN'T  WM 

IT  USED  TO  BE 


It's  thriving.  For  each  of  these 
pharmacies.  Because  each  has  a 
unique  style  -  a  personality  of  its 
own.  Yet,  there  are  some  common 
denominators.  Success. 
And  Dollar  Rae  design. 
We'd  welcome  the  opportunity  to 
discuss  our  complete  service  in  more 
detail.  Simply  fill  in  the  coupon. 


mio 


Creators  of  retail  environments 

17  H  iGGS  ROAD.  GLASGOW  G4I  tAR.  TELEPHONE  041-649  9331.  FAX  041-632  <m2 


I  am  interested  in  hearing  more  about  how  to  improve  my  ima^e  to  increase  my  profitability 
Please  send  me  more  information.  □  Please  arrange  for  a  retail  consultant  to  call.D 
Attractive  financing  and  leasing  arrangements  are  available. 

NAME  CD  9/7 


 TELEPHONE  

SENHTn  [lOl.l.AR  PAE,  47I1A(,(,S  KOA[>.  (il.AM.I  >W  (,41  4AK 
LEADERS  IN  RETAIL  PHARMAt  )  DESKS  WD  DEVELOPMENT  THR0UUH0V1  lilt  UNITED  KINGDOM 


The  Town  house  of  Old  Aberdeen 

coming  to  Aberdeen  from  many  parts  of  the 
world,  especially  Zambia.  Two  teacher 
practitioner  posts  have  been  established  in 
conjunction  with  the  Grampian  Health  Board 
and  changes  have  been  made  in  the  subject 
material  which  reflects  the  growing  emphasis 
on  clinical  pharmacy. 

Links  with  the  school  of  mechanical  and 
offshore  engineering  will  provide  a  basis  for  oil 
related  projects  to  be  undertaken  on  a  joint 
basis.  Research  projects  are  actively  pursued 
in  such  areas  as  high  performance  liquid 
chromatography,  antifertility  research  and 
drug  delivery  systems.  Links  with  the 
pharmaceutical  industry  and  overseas 
universities  provide  many  opportunities  for 
cooperative  ventures  and  mutual  support. 

The  British  Pharmaceutical  Conference 
has  been  held  in  Aberdeen  on  four  previous 
occasions,  in  1885,  1908,  1932  and  1955.  As 
with  previous  conference  years  1988  is  a 
significant  year  in  pharmaceutical  affairs,  both 
educationally  and  on  a  wider  basis.  The 
implementation  of  the  recommendations  of  the 
Nuffield  Report  is  gathering  momentum,  and 
the  opportunities  for  pharmacists  in  all 
branches  of  the  profession  to  contribute  more 
fully  to  the  care  of  patients  has  never  been 
greater.  The  British  Pharmaceutical 
Conference  in  Aberdeen  will  allow 
pharmacists  from  all  parts  of  the  United 
Kingdom  and  beyond  to  share  in  what  the  local 
committee  is  determined  to  make  an 
outstanding  event.  All  Conference  delegates 
and  accompanying  members  will  find 
Aberdeen  is  a  city  both  big  enough  to  cope  and 
small  enough  to  care. 


Leith  Hall,  on  the  castle  trail  in  the  countryside  around  the  City 
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"So  just  how  much 
would  my  £1 
UniChem  shares  be 
worth  if  UniChem 
were  to  convert  and 
float  in  1990?" 


"It's  difficult  to  say  -  leading  brokers  ha 
indicated  at  least  £12*  -  and  remember 
that  Macarthy  was  recently  prepared  to 
bid  £80  million  for  the  whole  company. " 


"How  many  shares 
can  I  get?" 


"At  the  moment  new  Members  start  off 
with  a  minimum  of  400  at  only  £1  each, 
more  if  they  have  more  pharmacies,  and 
how  many  extra  they  get  after  that  will 
depend  on  their  level  of  trading  with 
UniChem. " 


"Why  did  you  say  'at  "In  the  autumn,  UniChem  are  proposing  to 
the  moment'?"  reduce  the  starting  number  to  200.  So  if 

you  wait  much  longer  to  join,  you  could 
lose  200  times  the  eventual  increased  value 
on  flotation!" 


"So  what's  their  "We  think  first  class,  but  why  not  judge  for 

service  like?"  yourself  -  and  remember  all  those  extra 

shares  you  could  get  are  on  top  of  their 
excellent  profit  sharing  terms. " 


Join  us  Today 

UniChem 

Action  for  Pharmacy 

This  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
its  scheme  for  the  increase  by  Members  of  their  shareholdings  in  the  Society.  It  has  been  approved 
by  Phillips  &  Drew  Securities  Limited  which  provides  corporate  finance  services  to  the  Society.  If 
you  are  in  any  doubt  about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain 
the  advice  of  your  investment  advisers. 
Under  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party. 
The  shares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


*Full  details  of  the  scheme  and  the  basis  of  valuation  are  set  out  in  UniChem  's 
updated  document  "Heralding  The  Next  Era". 


In  support  of 

Council 

Whilst  all  the  professions,  in 
healthcare  or  otherwise  are 
having  their  roles  eroded  by  open 
competition  following  government 
intervention,  pharmacy  alone  is 
being  offered  a  forward-looking, 
expanded  role.  Instead  of  seizing 
this  opportunity  with  both  hands 
there  are  those  in  our  profession 
who  want  to  mark  time. 

Those  that  argue  that 
pharmacists  must  check  each 
made  up  prescription  before  it  is 
delivered  to  the  patient  will  still  be 
able  to  do  so  under  the  proposed 
changes.  So  why  should  they  try 
to  prevent  their  more  enlightened 
colleagues  from  determining  how 
to  professionally  supervise  and 
control  the  sale  of  medicines? 

What  in  effect  John  Davies  and 
the  supporters  of  his  motion  are 
saying  is  that  they  do  not  trust 
their  fellow  pharmacists  with  this 
expanded  role  and  the  extra 
responsibilities  that  go  with  it. 
Sure,  some  will  abuse  the  system, 
just  as  surely  that  some  are 
abusing  the  present  system.  A 
visit  every  two  or  three  years 
from  the  Society's  inspectorate  is 
hardly  a  deterrent  under  any 
system,  but  such  infrequent  visits 
must  surely  reflect  that  we  are,  on 
the   whole,    an  honourable 


profession. 

Let  us  give  our  wholehearted 
support  to  a  Council  that  has 
responded  with  great  vision  to 
Nuffield.  Let  us  seize  the  new 
opportunity  and  go  forward, 
together,  equipped  with  this  new 
expanding  role,  into  the  next 
millenium. 


David  Thompson 

Lamlash,  Isle  of  Arran 


The  reft  if 
the 

problem . . . 

I  have  agonised  long  and  hard 
before  sending  this  letter  as  I  felt 
it  ill  becomes  an  unsuccessful 
Council  candidate  to  pass  criticism 
on  Council  and  its  activities,  but  I 
can  contain  myself  no  longer  in 
view  of  the  present  discontent 
within  the  profession  and  by 
appearances,  even  Council 
members. 

The  multiplicity  of  problems 
which  beset  the  profession  are  no 
greater  here  in  Britain  than  on  the 
Continent.  For  example,  France 
is  to  get  a  GSL  list  —  no  longer  are 
all  medicines  pharmay  only. 


Holland  is  to  change  its  system  of 
health  care  remuneration  and 
Dutch  pharmacists  are  now 
regretting  that  they  threw  out  all 
their  OTC  medicines  (mainly  to 
drug  stores)  when  they  went  so 
professional  that  they  only  wanted 
dispensing  and  patient  records. 

The  difficulties  are  of 
communication  with  pharmacists 
who  have  to  carry  out  policies  in 
which  they  have  taken  little  part  in 
helping  to  formulate.  Is 
democracy  to  be  served  when 
motions  passed  at  the  AGM  are 
reversed  because  of  Council's 
superior  understanding?  As  a 
former  Council  member  I  am  only 
too  well  aware  of  the  in-depth 
knowledge  of  Council.  It  is  not  this 
I  am  taking  issue  with,  but  the 
principle  that  democratic  motions 
successfully  passed  deserve 
greater  consideration.  In  the 
future  can  we  see  motions  being 
dismissed  "out  of  hand"  on  the 
grounds  we  know  best  ?  Where 
will  the  profession  stand  if  any 
member  cannot  go  to  the  AGM 
and,  if  he  has  a  reasonable  motion, 
have  some  expectation  of  its  being 
passed  and  acted  upon? 

Does  all  this  not  indicate  that: 

1 .  Council  is  not  large  enough  in 
number  to  give  detailed 
consideration  to  individual  items 

2.  Proportional  representation 
(regional  representation),  not 
"transerable  representation" 
would  ensure  a  better  feedback  to 
Council    from    the  whole 


WESTMILL  FOODS  LTD 


IMPORTANT  ANNOUNCEMENT 

Westmill  Foods  Ltd,  who  recently  acquired  the  Allinson  Brand  of  household  bakery 
products  -  Flour,  Yeast,  Bran  and  Wheatgerm,  wish  to  advise  you  that  from  the 
1st  August  1988,  the  responsibility  for  sales,  distribution  and  administration  will  be 
handled  direct. 

Will  you  please  therefore  contact  the  following  address  for  all  your  enquiries 
concerning  Westmill  Foods  brands  of  Allinson,  Mix  'N'  Bake,  Tiger  Chapati,  Allied  Mills 
Flours  and  Tolly  Boy  Rice. 


HOUSEHOLD  BAKERY  PRODUCTS 


WESTMILL  FOODS  LTD,  10  DANE  STREET 
BISHOP'S  STORTFORD,  HERTS  CM23  3XZ 
TEL:  (0279)  58473   TLX:  817166   FAX:  (0279)  57952 


ggerTlour        rice         mix  int  bake 
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profession,  geographically  and 
sectionally  (each  has  its  own 
idiosyncrasies) 

3.  The  EEC  will  bring  problems 
both  at  national  and  EEC  level  and 
we  must  not,  by  default  at  the 
early  stages  when  policy  is  being 
formulated,  be  left  out.  No  longer 
is  this  the  day  of  the  "amateur 
professional"  (so  English). 
Therefore  we  must  go  out  and 
inform  and  consult  the 
membership  to  a  far  greater 
degree  than  ever  before.  An 
enlarged  Council  is  essential  to 
cope  with  a  workload  greater  then 
anything  we  have  ever  seen  in  the 
last  150  years. 

If  we  are  awaiting  the 
"wisdom"  of  a  working  party, 
how  remote  are  they  from  "the 
humble  shop  floor  worker"  and 
we  will  once  again  be  presented 
with  a. fait  acompli  which  prevents 
original  ideas  surfacing?  While  I 
was  on  Council  and  Nuffield  was 
being  initially  discussed  I 
suggested  we  consult  "the 
members"  to  get  initial  reactions 
and  I  was  in  a  minority  of  one. 
With  hindsight  might  we  have 
identified  some  of  our  current 
problems  at  an  early  stage  and  so 
prevented  this  devisive  situation 
which  is  going  on  at  the  moment. 

Many  of  our  problems  stem 
from  too  much  expected  from  too 
few  who  have  less  and  less  time  to 
come  down  from  their  ivory 
towers  to  find  out  if  it  is  raining  on 
the  ground.  Let  us,  therefore,  as 
good  pharmacists,  treat  the  cause 
and  not  continue  to  alleviate  the 
symptoms. 


D.  Davidson 

Blairgowrie 


swaps 
systems? 

I  am  replying  to  P.J.  Rose 
(Postbag  last  week)  regarding 
his  concern  for  the  "returns 
policy  "  of  the  wholesalers.  I,  as  a 
chemist,  am  well  aware  of  the 
losses  incurred  due  to  shelves  of 
dispensing  stock  slowly  going  out 
of  date. 

In  fact,  using  highly 
sophisticated  computers  and 
programs,  I  developed  a  national 
swap  system.  My  launch  of  this 
system  was  to  be  through  an 
advert  insert  in  the  Chemist  & 
Druggist.  The  Editor  required  the 
approval  of  the  Society  before 
allowing  the  insert.  The  Society 
would  not  give  its  approval  on  the 
grounds  that  it  would  encourage 


the  uncontrolled  movement  of 
drugs  throughout  the  country. 

We,  as  pharmacists,  are 
supposedly  professional  in  the 
field  of  drugs.  Is  the  movement  of 
drugs  between  one  pharmacy  to 
another  therefore  uncontrolled?  I 
would  welcome  your  comments 
as  a  professional  absorbing 
financial  losses. 


David  Sukert 

Preston 

Fashion 
advice 
required 

May  I,  through  your  columns, 
seek  some  guidance  from  the 
instigator  of  our  public  relations 
campaign,  Mr  T.P.  Astill,  on  the 
important  subject  of  the  proper 
attire  for  today's  lady  pharmacist. 

In  the  past,  Mr  Astill  has  made 
frequent  comments  about  his 
professional  colleagues  —  many 
below  the  belt,  not  to  mention  well 
above  the  knee.  Yet,  to  date,  he 
has  kept  his  views  on  this  topic 
well  under  wraps  and,  to  the  best 
of  my  knowledge,  has  never 
addressed  the  question  at  any 
length.  Indeed,  official  guidelines 
on  this  matter  have  been  shorter 
than  a  Henley  hemline. 

So  come  on,  Mr  Astill,  don't 
skirt  the  issue  any  longer.  Do  you 
see  this  as  a  natural  extension  of 
PINS?  Yours  draughtily, 


Alcon  ads? 

An  advertisement  promoting  the 
products  of  Alcon  Laboratories 
has  appeared  several  times  in  the 
optical  journals  Optometry  and 
Optician.  It  depicts  a  large, 
smiling  optician  seen  through  a 
magnifying  lens  alongside  a 
worried-looking  pharmacist 
diminished  by  a  reducing  lens  to 
one-fifth  the  size.  Underneath  is 
the  caption  "Alcon's  80/20 
vision".  It  goes  on:  "You  may 
have  read  a  lot  of  'facts'  and 
figures  lately  about  the  role  of  the 
pharmacist  in  the  distribution  of 
contact  lens  care  products.  Well, 
we  can't  speak  for  our 
competitors,  but  at  Alcon  our 
policy  is  to  promote  the  supply  of 
our  products  through  the  optician. 
Consequently  less  than  20  per 
cent  of  our  products  reach  the 


patient  through  the  pharmacist." 

While  no-one  would  dispute 
the  right  of  pharmacists  to  channel 
their  purchasing  where  they  wish, 
they  might  like  to  bear  this 
company's  policy  in  mind  when 
next  ordering  contact  lens  care 
products. 

The  really  offensive  feature  of 
this  advertisement  is  the  way  one 
profession  has  been  promoted  at 
the  expense  of  another.  The 
NPA,  though  deploring  the  style 
of  this  advertisement  as  much  as 
I  do,  is  prevented  by  Restrictive 
Trade  Practices  legislation  from 
expressing  its  concern  directly.  It 
is  up  to  us  to  let  Alcon  know  how 
we  feel  before  a  spate  of 
"rubbishing"  advertisements  is 
unleashed  in  professional  journals. 

David  Jenkins 

Newport 

Problems 
with  Narphen 

Following  an  explosion  earlier  this 
year  at  the  factory  producing  the 
active  ingredient  for  our  product 
Narphen  tablets,  we  have  been 
seeking  an  alternative  source  of 
production. 

The  outcome  of  this  search  is 
that  we  are  having  the 
synthesising  plant  rebuilt  but 
there  will  be  a  short  delay  during 
which  we  will  be  unable  to 
maintain  supplies  of  Narphen. 
This  has  been  further  complicated 
by  the  fact  that  Narphen  is  a 
Controlled  Drug  and  all  aspects  of 
the  manufacture  are  therefore 
subject  to  Home  Office  approval. 

We  expect  that  normal 
supplies  will  be  resumed  in 
September.  We  deeply  regret  this 
situation  but  I  am  sure  that  you  will 
appreciate  that  the  circumstances 
have  been  beyond  our  control. 

Alan  P.  Hardy 

Group  product  manager 
Smith  &  Nephew 
Pharmaceuticals 


Which  ric© 
bread? 

I  am  writing  to  ask  for  your  help  in 
alleviating  the  confusion  among 
pharmacists  as  to  whether  or  not 
our  ethical  product  Ener-G  gluten- 
free  brown  rice  bread  is  still 
available  on  prescription. 

Some  time  ago  we  applied  for 
another  product  with  a  similar 
name  —  Ener-G  gluten-free  and 
yeast-free  brown  rice  bread  to  be 
approved  for  use  on  prescription. 
It  was  refused,  and  the  product 
was  placed  on  the  blacklist 
effective  August  1,  1988.  Soon 
after  the  application  we  decided 
for  other  reasons  not  to  launch  the 
product  and  so  it  has  remained 
unknown  to  pharmacists. 

Understandably,  some 
pharmacists  now  assume  that  the 
product  on  the  blacklist  and  the 
ethical  product  are  one  and  the 
same.  Confusion  has  already 
arisen  in  Scotland  since  advance 
notice  of  changes  to  the  Black  List 
from  August  1  has  been  published 
by  the  Pharmaceutical  General 
Council. 

We  are  concerned  that  people 
with  prescriptions  will  be 
unnecessarily  turned  away.  Ener- 
G  gluten-free  brown  rice  bread  is 
still  available  on  prescription, 
whilst  Ener-G  gluten-free  and 
yeast-free  brown  rice  bread  is  not. 

David  Green 

Director,  General  Designs  Ltd 
i  1 


;v  -i 

i  The  pharmacist  that  sent  this 
!  precription  in  wondered  if  it  it  was 
I  an  example  of  the  freedom  to 
!  prescribe  that  doctors  are  so 
j  jealously  trying  to  protect 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  FOR  F.P.10  PRESCRIPTIONS. 

Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1,  2  and  3  IN  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 


through  UNICHEM ,  CREDENHILL  and  other 
wholesalers. 


Medi  U.K.  Ltd.,  Fields  Yard.  Plough  Lane, 
HEREFORD  HR4  OEL.  Tel:  0432  51682 


Annie  Flasher 

Bradford 


Why  not  a 
national  Blinkered 
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BUSINESS  NEWS 


Face  up  to 
competition, 
says  report 

The  independent  chemist  cannot 
use  the  NHS  as  its  shield  in  the 
four  cornered  fight  with 
drugstores,  multiple  grocers  and 
Boots  for  shares  in  the  OTC 
toiletries  market.  To  thrive,  they 
will  need  to  improve  their  retailing 
and  merchandising  skills. 

This  is  the  verdict  of  the 
Corporate  Intelligence  Group's 
Retail  Research  Report  which 
notes  chemists  have  gained 
market  share  in  the  non-food 
sector  but  highlights  Superdrug  as 
the  main  motor  of  growth. 

The  drugstore  expansion  rate 
has  been  25  per  cent ,  and  although 
competing  on  a  limited  number  of 
lines,  they  have  taken  share  from 
both  Boots  and  independents, 
says  the  report.  It  notes, 
however,  that  ceiling  for 
drugstore  distribution  is  at  most 
1,500  outlets,  and  that  the 
saturation  point  is  being 
approached  rapidly. 

On  the  other  hand,  coming  up 
alongside  are  competitors  like 
Holland  &  Barrett  with  225  health 
shops  and  the  102  strong  Body 
Shop  chain  which  has  encouraged 
other  toiletry  specialists;  for 
instance  Shave  Shop  joined  the 
sector  this  year. 

Sales  for  chemists  and 
drugstores  overall  (not  including 
Boots  which  is  classed  as  a  mixed 
goods  retailer)  had  sales  over 
£1 ,300m  in  1987  (for  non-food 
outlets  overall  the  figure  stood  at 
£16  billion),  excluding  VAT  and 
NHS  prescription  receipts,  with 
sales  volume  up  6  per  cent,  an 
increase  —  but  below  other 
subsectors  like  jewellers  and  toy 
shops  which  saw  volume  increase 
into  double  figures. 

So  far  this  year  the  momentum 
has  been  sustained;  the  report 
predicts  chemists,  in  line  with  the 
rest  of  the  sector,  could  see  more 
increases  in  volume  growth,  with 
turnover  about  £1, 440m,  making 
1988  the  best  year  since  1981. 
Retail  Research  Report,  the 
Corporate  Intelligence  Group,  51 
Doughty  Street,  London  WC1N 
2LS. 


Pharmacist  Ted  Rawstron  took  his  wife  out  to  choose  £5,000  of 
diamonds  —  all  free.  He  was  the  winner  of  H.N.  Notions  Diamond 
game  which  was  launched  at  Chemex  last  year.  Mr  Rawstron,  from 
Bideford  in  Devon, is  pictured  here  (left)  on  his  prize  day  out  in 
London  with  (left  to  right)  Gay  nor  Cole,  supervisor  of  Norton 
Telesales,  Brenda  Patchott,  of  wholesaler  North  East  Generics, 
Consett,  Lynda  Foster,  sales  director  of  H ,N .  Norton,  Mrs 
Rawtron ,  and  pharmacist  Mrs  Taylor,  who  won  the  second  prize  — 
diamonds  worth  £3,500,  and  her  husband 


Jobs  go  at  Pontypool 


A  reorganisation  designed  to 
tighten  up  operations  at  the 
Warner  Lambert— Parke  Davis 
plant  in  Pontypool  will  affect  some 
150  jobs. 

The  move  is  the  final  stage  in 
the  merger  of  the  Pontypool  and 
Eastleigh  sites,  started  in  1986 
after  Warner  Lambert's  business 
was  badly  hit  by  the  limited  list. 


The  current  reorganisation 
will  involve  individuals  around  the 
company,  and  institute  "small 
changes  here  and  there"  but  it  will 
affect  150  jobs,  40  of  them 
permanent  ones. 

It  follows  a  review  designed  to 
improve  efficiency,  reduce  delays 
and  make  the  best  use  of  new 
technology. 


Epilady  act 

Improver  Corporation,  owners  of 
the  Epilady  patent,  have  applied 
for  an  injunction  to  halt  the  launch 
of  Remington's  hair  remover 
system  Lady  Remington,  saying  it 
infringes  their  patent. 

The  hearing  is  set  for  July  1 1 , 
and  Remington  have  asked  the 
courts  to  strike  out  the  action  on 
the  grounds  that  it  is  "frivolous 
and  vexatious". 


The  loots  Company  have  sold  their 
shopfitting  factory  in  Eastwood, 
Nottingham  to  Havelock  Europa 
for  £9. 5m,  marking  their  intention 
to  concentrate  more  on  core 
activities.  Boots  say  they  will 
work  with  Havelock  on  its  retail 
stores. 

Oades  Marketing  have  moved  to  new 
offices  at  5  Northcroft  Villas, 
Englefield  Green,  Egham, 
Surrey,  TW20  0DZ.  The 
telephone  number  will  remain  as 
0784 38187. 


Rent  rises 
pressure 
profits 

Shop  rents  are  accelerating, 
fuelled  by  rapid  expansion  and 
demand  for  first-class  space.  On 
average  rents  over  the  past  six 
months  had  risen  at  an  annualised 
rate  of  47.6  per  cent. 

According  to  the  Financial 
Times,  Mr  John  Richards,  retail 
analyst  at  County  Natwest 
Woodmac,  speaking  at  a  "Space 
race"  seminar  said  that  stores 
were  fighting  each  other  for  sales 
growth,  and  the  high  cost  of  retail 
space  might  prevent  the  sales 
gains  translating  into  higher 
profits. 

Mr  George  Davies,  chairman 
and  chief  executive  of  Next,  said 
that  Next  had  opened  first-floor 
space,  which  could  match  the 
ground  floor  for  sales  and  was  not 
reflected  in  rents,  acquired 
neighbourhood  sites  where  rents 
represented  2  to  3  per  cent  of 
turnover,  compared  with  ten 
times  on  the  High  Street,  and 
moved  into  mail  order. 

Mr  Davies  argued  that  it  would 
be  harder  for  small  shop  groups 
without  an  existing  property 
portfolio  to  expand  because  of  the 
high  cost  of  rents. 

The  pressure  of  rising  rents 
and  the  two  or  three-fold  increase 
in  rates,  must  eventually  force  a 
more  realistic  review  of  rents,  or 
new  property  developers  might 
find  they  have  a  glut  of  expensive 
space  on  their  hands. 


Booker  buy 

Booker  have  bought  the  Linfood 
cash-and-carry  wholesale 
business  for  £90m  from  the  Dee 
Corporation. 

They  will  be  merging  it  with 
their  own  set  up  to  form  the  UK 's 
largest  cash  and  carry  operation 
with  a  £1 .5  billion  turnover. 

Booker  is  raising  £124. 6m 
through  a  rights  issue  to  finance 
the  purchase.  The  sale,  however, 
relies  on  shareholders'  approval 
and  on  there  being  no  reference  to 
the  Monopolies  Commission. 
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Flying  the  flag  (left  to  right):  Bill  Revell  (executive  director,  AAH), 
David  Taylor  (managing  director,  Vestric  Ltd)  and  Peter  Worling 
(director  pharmaceuticals ,  AAH)  pictured  at  the  CIRFA 
Conference,  hosted  by  Vestric  Ltd  at  London 's  Royal  Gardens  Hotel 
recently.  CIFRA  is  the  association  of  major  pharmaceutical 
distributors  in  Europe 


Post 
problems 

Roussel  Laboratories  say  that, 
until  the  postal  dispute  in  North 
London  is  over,  they  will  not  be 
receiving  any  posted  orders.  Until 
further  notice,  all  orders  should  be 
sent  by  telex,  fax  or  phone,  to  the 
customer  services  department, 
Roussel  Laboratories  Ltd.  Tel: 
0895  834343  Telex  23126,  Fax 
0895  834479. 

■  As  C&D  went  to  Press,  the 
Post  Office  said  that  the  dispute 
has  spread  to  cover  an  area  from 
Ruislip  and  Harrow  in  the  West  to 
Enfield  in  the  East,  and  including 
all  postal  districts  NW1  to  NW1 1 . 
Post  boxes  are  sealed  and 
deliveries  have  been  suspended. 

Help  for 
small  firms 

A  guide  on  accounting  for  a  small 
business,  a  small  firms'  service 
national  reference  book,  and  the 
London  Centre  for  European 
Business  Information  were  all 
launched  this  week  by  the 
Department  of  Employment. 

In  presenting  the  Small  Firms 
Service  annual  report  1987-88, 
Minister  of  State  for  Employment 
John  Cope  pointed  out  the  1 1  small 
firm  centres  (SFC)  in  England, 
two  in  Scotland  and  one  in  Wales 
and  180  area  counselling  offices 
handled  over  266,000  enquiries, 
27,000  new  counselling  cases,  and 
39,000  counselling  sessions. 

The  new  accounting  guide 
(available  from  local  SFCs) 
includes  what  the  Department 
describes  as  a  "simple  and 
effective"  method  of  accounting 
chosen  for  small  firms,  and  a 
management  planning  guide. 

The  new  London  Centre  for 
European  Business  has  been 
opened  in  preparation  for  the  1992 
single  market;  it  is  one  of  four  — 
the  others  are  based  in 
Birmingham,  Glasgow  and 
Newcastle-upon-Tyne . 

And  the  Department  is  now 
making  available  a  database  of 
small  business  information  to 
advisory   bodies   like  local 


enterprise  agencies,  chambers  of 
Commerce,  banks  and 
accountants.  In  over  100  sections 
the  national  reference  book  (£250) 
covers  subjects  like  advertising, 
retailing,  patents,  importing,  tax 
and  marketing,  and  gives  relevant 
contacts  points. 

Mr  Cope  also  announced 
proposals  for  six  new  inner-city 
sub  offices  this  year  as  part  of  the 
Action  for  Cities  initiative.  They 
will  be  based  in  Sheffield, 
Blackburn,  Derby,  Leicester, 
Middlesborough  and 
Wolverhampton. 
■  Mr  Cope  recently  announced 
that  businesses  moving  into  one  of 
their  16  inner  city  task  force  areas 
would  have  access  to  an  increased 
85  per  cent  guarantee  for  loans. 
Businessmen  in  these  areas  are 
often  considered  higher  risk 
borrowers.  Under  the  nationwide 
scheme  a  70  per  cent  guarantee  is 
offered  on  loans  up  to  £75,000. 

Porton 
targets 
herpes 

A  Porton  International  medication 
formerly  designed  as  an  anti- 
herpes  vaccine,  is  now 
undergoing  trials  as  a  therapeutic 
drug. 

The  news  of  the  late  launch 
and  new  trials  was  delivered  to 
Porton's  shareholders  when  they 
met  at  the  biotechnology  group's 
annual  meeting  last  Thursday. 

Newly  appointed  chief 
operating  officer,  John  Burke, 
who  joined  the  company  from 


Giaxo,  says  that  the  medication 
started  its  life  as  a  vaccine,  but 
during  trials  it  became  apparent 
that  it  had  a  good  response  as  a 
therapeutic  drug  which  could  be  a 
safer  means  of  treatment  —  hence 
the  new  clinical  trials. 

If  they  are  successful,  it  will 
hold  extra  advantages  for  Porton 
and  the  patient,  says  Mr  Burke. 

It  is  believed  the  company 
hopes  to  sell  the  product  in  1990, 
though  this  will  be  finalised  in 
September  when  trials  are 
completed.  Because  of  the  change 
in  direction,  work  is  two  years 
behind  schedule. 

Porton,  who  raised  £76m  from 
financial  institutions,  are  also 
working  on  a  project  for  the  US 
Defence  Department  researching 
botulinus  toxide,  so  as  to  devise  a 
vaccine  for  troops  in  the  case  of 
germ  warfare. 

OFT  speed  in 
question 

The  speed  of  the  Office  of  Fair 
Trading's  investigation  into 
Unichem's  share  scheme  was  the 
subject  of  a  written  question  in  the 
House  of  Commons  this  week. 

John  Townend  (Bridlington 
MP),  asked  the  Duchy  of 
Lancaster  to  instruct  the  Director 
General  to  quicken  up  the  process 
in  view  of  the  financial  losses  he 
suggested  were  being  sustained 
by  competitors  as  a  result  of  the 
scheme.  Last  week  Macarthy 
blamed  the  scheme  for  their  poor 
manufacturing  and  distribution 
results,  and  subsequent  closure  of 
six  depots. 

In  a  written  reply  Trade 


Minister  Francis  Maude  said  it 
was  a  matter  for  the  Director 
General  who  was  proceeding  with 
all  possible  speed. 

It  has  been  previously 
suggested  the  OFT  will  make  an 
announcement  at  the  end  of  this 
month. 

Unichem,  who  plan  to  forward 
their  submission  to  the  OPT  this 
week,  remain  confident  that  the 
matter  will  go  no  further. 

Their  AGM  re-run  was  set  for 
Thursday  after  C&D  closed  for 
Press.  The  meeting  was  called 
after  expelled  members 
complained  they  had  been 
improperly  dismissed  and 
therefore  the  former  AGM 
invalidly  called.  They  had  not  been 
given  the  opportunity  for  prior 
consultation  as  required  by  the 
rules. 

Unichem's  chief  executive 
Peter  Dodd  told  C&D  that  they 
had  considered  51  appeals  but 
found  that  the  contracts  had  been 
correctly  terminated.  They  have, 
however,  reinstated  four 
members,  after  exercising 
discretion  accorded  in  the  rules. 


Planning 
to  sell? 

Pharmacists  planning  to  sell  their 
business  are  being  offered  a  new 
consultation  service  through 
George  Orridge  &  Co. 

They  are  offering  free 
consultation  with  a  director  of 
Kearsley  Financial  Services,  one 
of  the  founder  members  of 
FIMBRA,  the  regulating  body  for 
financial  advisors.  They  can  advise 
on  tax  planning,  pensions  and 
investment,  say  George  Orndge 
&  Co,  who  can  be  contacted  for 
more  information. 


BRIEFS 


Braun  Melsungen,  a  privately  owned 
West  German  company,  are 
planning  to  expand  their  UK 
activities  by  development  of  a  new 
10  acre  site  at  Oakley  Hay,  Corby. 
Braun,  who  manufacture 
syringes,  needles,  intravenous 
solutions  and  medical  equipment, 
are  expecting  to  invest  over  £  1 0m 
and  provide  work  for  at  least  100 
people  at  Oakley  Hay. 
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STOCK  FOR  SALE 


SHOPFJTTINGS 


IEXDRUM 

L_  STORE  FITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  Cl-IAKlES  BUSINESS  PARK.  OlO  NEWTON  ROAD  HEATHFlElO  DEVON  TQ12  6UT 


ZANTAC  1 50mq  TABLETS 

6679/0036 

FELDENE  10mg  CAPSULES 

6679/0031 

FELDENE  20mg  CAPSULES 

6679/0034 

ADALAT  AR  (RETARD)  20mg  TABLETS 

6679/0002 


FRESH  START  COSMETICS 
164  CHEETHAM  HILL  ROAD 
MANCHESTER  M8  8LQ 
TEL:  061-834  1387 
FAX:  06 1-832  0891 
TELEX:  666451  FRESHC-G 


FOR  A  LARGE  RANGE  OF  FRENCH  AND 
ENGLISH  FRAGRANCES  AND 
ACCESSORIES. 


L 


Lux  LINE 

SHUf  FITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXUNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD  BEDS 
TEL:  0525-381356 


PRESCRIPTION  LABELLING 


SHOPFITTINGS 


Specialists  in  pharmacy  custom  built  dispensaries, 
modular  shelving  system.  Flooring,  ceilings, 
electrical,  plumbing.  Free  design  service. 
Ca!i  Luton  0582  4041 21  NOW 
Britannia  House,  leagrave  Road,  Luton,  Bedfordshire  Lu3 1RJ. 


John  Rirfiardion 
Computers  Ud 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 

►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

LRKKPOST.  Preston  PR5  (»HK  Telephone:  (0772)  323763 


[QUALITY  LABELS 


KUVERED  IN  14  BAYS 
-  OR  NO  CHARGE  - 


Phone:  051-708  8800 

Park  Printing, 

41-43  Parliament  Street, 

Liverpool  L8  5RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Yi 


.SS 
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SPECTRUM  MARKETING 

A  leading  company  in  the  field  of  parraJlel  imports  and  generics  are 
seeking 

SALES  AGENTS 

for  the  following  areas:  — 
NORTH  EAST  ENGLAND/SCOTLAND 
NORTH  AND  SOUTH  YORKSHIRE/HI  MBERSIDE 
EAST  MIDLANDS/EAST  ANGLIA 
LONDON  (NORTH,  SOUTH,  SOUTH  WEST  &  WEST  POSTAL 
DISTRICTS) 

We  require  candidates  with  experience  in  calling  on  retail  pharmacies, 
drive  and  determination  to  succeed  will  be  rewarded  by  generous 
commission  rates.  Write  or  phone: 
SALES  DIRECTOR,  SPECTRUM  MARKETING,  225  BURY 
NEW  ROAD,  WHITEFIELD,  MANCHESTER  M25  6GO. 
TELEPHONE:  061  766  8299. 


PHARMACEUTi 


A  company  of  high  reputation  selling  to  retail  pharmacy  seeks  to 
exploit  its  unique  relationship  with  this  market  by  distributing  and 
marketing  additional  ranges  of  pharmacy/O.T.C  lines  for  U.K.  and 
overseas  companies. 
Our  sales  force  of  highly  professional  representatives  covers  the  whole 
country  in  the  multiple/independent  sector  of  retail  pharmacy  as  well 
as  the  broad  range  of  pharmaceutical  wholesalers. 
This  is  an  excellent  opportunity  for  both  new  and  existing 
manufacturers  to  enter  the  market  in  the  most  cost-effective  manner 
with  a  well  established  and  highly  respected  company. 
All  enquiries  will  be  treated  in  the  strictest  confidence 


appw  BOX  C&D  3315 


APPOINTMENTS 


EQUIPMENT  FOR  SALE 


TUIM BRIDGE  WELLS  HEALTH  AUTHORITY 

PHARMACY  TECHICIANS 

Salary  scale:  £5,244  £6,81 8  p. a.  or  pro  rata 
Opportunities  exist  for  certificated  Pharmacy  Technicians  to  work 
on  a  full  or  part-time  basis  in  hospitals  in  this  District.  Duties  are 
varied  and  will  include  in-patient  and  out-patient  dispensing,  ward 
stock  distribution  (by  top-up  service),  and  issuing  supplies  to 
peripheral  units.  A  computerised  dispensing  and  stock  control 
system  is  in  use  in  the  District. 

For  further  information  or  an  informal  visit,  contact: 

Miss  M.  Jowett,  District  Pharmacist,  Kent  &  Sussex  Hospital, 

Mount  Ephrainn,  Tunbridge  Wells,  TN4  8AT. 

Tel:  Tunbridge  Welis  261 1 1  ext  2372. 


KIS  MAGNUM  MINI  LAB 

Including  full  maintenance  contract,  paper 
and  chemicals. 
REASON  FOR  SALE 
LARGER  CAPACITY  MACHINE 
PURCHASED 

£5,000 

Telephone  Geoff  or  Shirley  on  0532  740233 


APPOINTMENTS 


MOVE  INTO 

MEDICAL  SA 

For  sales  professionals  who  are  seeking  a  more  rewarding  market  place 
to  operate  in,  the  bright  career  move  is  into  medical  sales. 

As  a  Health  Care  Representative  you  will  have  the  challenge  of 
promoting  pharmaceutical  products  to  the  medical  profession  in  health 
centres,  hospitals  and  pharmacies.  The  emphasis  is  on  your  skill  in 
building  relationships  and  in  communicating  complex  information 
effectively. 

If  you  are  aged  23-35,  educated  to  degree  or  HND  level  and  possess 
strong  selling  skills  coupled  with  enthusiasm  and  a  professional  approach, 
then  we  would  like  to  hear  from  you  now. 

Career  prospects  are  excellent  —  a  high  basic  salary,  incentive  bonus 
scheme,  car,  etc  plus  a  full  training  and  development  programme. 

If  you  are  interested  to  learn  more  call: 
Karen  Harris 

The  Ethical  Register  m  ctlj  \ r  a  i 

47 Bell  Street,  Henley-on-Thames  TdctiCTCD 

Oxon  RG9  2BA.  Tel:  (0491)  571888  1  KfcUlb  1  cK 
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T  PEOPLE 


Bradford  PhD 
for  Woriing 

AAH  Pharmaceuticals  director 
Peter  Woriing  has  been  awarded 
a  PhD  by  the  University  of 
Bradford  for  his  thesis  on 
pharmaceutical  wholesale 
distribution. 

It  involved  five  years  of 
research  as  an  extramural  post- 
grad student  at  the  Pharmacy 
Practice  Research  Unit  under  the 
supervision  of  Professor  Geoffrey 
Booth.  They  are  both  pictured 
here  after  the  degree  ceremony. 
The  result  is  a  comprehensive 
record  of  the  development  of  the 
wholesaling  industry. 

The  work  traces  the 
development  of  the  distribution  of 
medicines,  set  against  environ- 
mental and  social  conditions.  It 
considers  the  effect  of  politics  and 
legislation  on  health  care  and  the 
founding  of  the  NHS. 

It  records  the  operating 
methods  of  running  a  wholesale 
warehouse,  the  influence  of 
wartime  price  control  and  the 
eventual  collapse  of  resale  price 
maintenance. 

And  the  study  takes  in  the 
opinions  of  wholesalers  on  the 
future,  and  looks  at  opportunities 
in  the  context  of  the  Nuffield 
Inquiry.  Mr  Woriing  concludes 
with  a  predicition  of  a  wholesale 
service  emerging  to  prevail 
against  current  upheavals. 


And  a  cover 
story 

Those  pharmacists  who  think  the 
Astills  (of  NPA  fame)  are  over- 
exposed in  C&D  will  be  truly 
shocked  at  this  latest  scandal. 

It  was  not  so  much  coverage 
but  lack  of  it  which  last  week  hit 
the  headlines  and  caused  a 
nationwide  stir.  Mrs  Ingrid  Astill, 


Mrs  Astill  sneaks  past  over- 
zealous  stewards,  with  husband 
Tim  looking  the  part  (and  happy 
once  more)  as  he  follows  her  in... 

accompanied  by  husband  Tim  at 
the  Henley  boating  regatta,  was 
refused  entry  because  her  skirt 
was  too  short! 

The  NPA  director  said  he  felt 
a  mixture  of  astonishment  and 
anger  when  the  stewards  at  the 
VIP  enclosure  rather  indiscreetly 
refused  his  wife  entry.  The  dress 
—  ' '  which  cost  a  bob  or  two  "  from 
a  St.  Albans  boutique  —  went 
down  a  treat,  we  hear,  at  an  EEC 
conference  in  Venice. 

However  regatta  chairman 
Peter  Coni  is  reported  as  saying 
he  had  no  sympathy  for  women 
who  didn't  know  the  rules. 
"Some  women  we  refused  were 
middle-aged  and  bearing  thighs 
that  should  have  been  hidden 
years  ago,"  he  said. 

Mr  Astill,  possibly  a  slightly 
biased  commentator,  said  his  wife 
looked  terrific,  while  the  younger 
members  of  the  family  said  they 
were  more  concerned  about 
facing  friends  at  school. 


Ingrid  Astill  in  the  offending 
dress 


199  j 

99  S'3.99  •'•"J 

The  first  winner  of  the  Regency  dealer  draw  was  Mrs  Shila  Malde  (left) 
of  Cheshunt  Pharmacy,  Cheshunt,  who  received  her  prize  of  a  hi-fi 
from  chairman  Richard  Cross.  Smita  Malde  looks  on 


APPOINTMENTS 


Nielsen  Marketing  Research:  Reg 

Collard  is  appointed  director  of 
trade  marketing  and  Roger 
Landells  is  appointed  operations 
director,  moving  from  his  position 
as  managing  director  of  Stats  MR. 
Martin  Curren,  now  general 
manager  of  Compumark  will  join 
the  Stats  MR  board,  and  Laina 
Freeman  will  become  general 
manager  of  Compumark. 


is 


Swaddlers  Ltd:  Mark  Rea 
appointed  financial  director. 
Janssen  Pharmaceutical  (UK)  Ltd:  Dr 

Maurice  Cohen  has  been 
appointed  medical  director. 
Previously  medical  director  at 
Wyeth,  Dr  Cohen  succeeds  Dr 
John  Mills  who  has  been  appointed 
to  regional  medical  director  for 
Janssen  Pharmaceutica  in  South 
East  Asia. 
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COMPOUND  BENZOIN  TINCTURE  BP 
2  LITRE  BOTTLE 


PHOLCODINE  LINCTDS  BP. 
2  LITRE  BOTTLE 


CALAMINE  LOTION  BP. 
100  Ml.  BOTTLE 


Mdil//lfy  pure 
and  simple 

Having  been  in  the  business  since  1846 
Ransoms  can  justifiably  claim  to  have  more 
experience  in  producing  pharmaceutical 
products  than  just  about  anyone  else. 

Traditional  processes,  sophisticated  R&D 
and  modern  manufacturing  techniques  are 
used  in  harmony  to  produce  our  popular 
2  litre  galenicals  and  our  expanding  range 
of  packed  liquid  pharmaceuticals. 

Because  we  know  that  our  performance 
can  help  enhance  your  reputation,  we 
constantly  strive  to  improve  our  quality  and 
service.  To  give  you  the  products  you  want, 
made  to  a  consistently  high  standard  at  a 
competitive  price. 

It's  a  simple  but  successful  formula.  And 
it's  available  from  wholesalers. 

William  Ransom  &  Son  pic,  Hitchin, 
Hertfordshire  SG5  1LY.  Tel:  (0462)  37615. 
Telex:  825631.  Fax:  (0462)  420528. 


(/) 
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With  Dettol's  m 
winning  formula, 
the  competition  will 

soon  be 
feeling  the  squeeze. 

Dettol  Cream  has  a  winning 
formula  that's  going  to  make  it  a 
top  seller  for  you.  (j) 

Firstly,  there's  TV  advertising 
with  high  impact  and  memorability. 

Plus,  of  course,  the  fact  that  S~>; 
Dettol  Cream  has  not  just  one,  but  ^5 
two  powerful  antiseptics:  Chlor-  m 
oxylenol  B.P.  and  Triclosan.  Both  Ji 
are  as  tough  on  germs  as  they  are  ^ 
soothing  and  gentle  on  skin. 

And  Dettol  Cream  has  been 
proved  to  offer  an  extremely  high  -^T 
level  of  protection  during  'in  vivo' 
skin  tests. 

So  Dettol  Cream  really  does 
have  the  formula  for  success. 

Doesn't   that    deserve  your 
valued  recommendation? 


Th«  power  to  protect 


